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) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) £flimim£I 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) I&lmfllflgy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Igtaommumcaiions 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Iqv£1 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters^* 

c) TV reporters 

d) specialized publication reporters 

52) Womb's ISSUCS 

a) newspaper reporters 
d) specialized publication reporters 

53) Wpmgn/Family/Lgisurg:Qn£iii£d 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reponers/shows 

c) TV shows 

d) specialized publications/reports 


10) Foreign Media 

a) newspaper reporters 

b) radio reporters 

d) specialized publication reporters 

e) calendar listings 

a) Australian 

c) TV reporters 

39) Music 

55) Space 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 


c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized pulsation reporters 

0 French 

a) newspaper reporters 

e) calendar listings 


g) German 

b) radio reporters 


56) President s List 

h) Korean 

c) TV reporters 

40) Politics 

a) media 

i) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

b) colleagues 


24) Education 

c) TV reporters 

57) Terrorism 

a) newspaper reporters 

d) specialized publication reporters 

a) newspaper reporters 

which follow are major categories, 

b) radio reporters 


c) TV reporters 

containing extensive media listings in 

c) TV reporters 

41) Peniagon/Defense 

d) specialized publication reporters 

sub-categories a, b, c. Non-under- 
lined categories generally contain 

d) specialized publication reporters 

National Security 
a) newspaper reporters 

e) calendar listings 

listings limited to local media in sub- 

25) Energy 

c) TV reporters 

58) Jewish Media 

categories a, b, c. 

a) newspaper reporters 
c) TV reporters 

d) specialized publication reporters 

a) newspapers 

b) broadcast 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

t) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 



42) Public Polic 

\ news paper re] 

flized pul 

43) Puhlic/Intemational Affaire 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 
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Oct. 12, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

SUSAN J. TOLCHIN ELECTED A FELLOW TO 
NATIONAL ACADEMY OF PUBLIC ADMINISTRATION 

Susan J. Tolchin, a professor of public administration at 
The George Washington University, has been elected a fellow of 
the National Academy of Public Administration. She joins a 
select group of administrators — including members of Congress, 
governors, professional government managers and scholars 
specializing in public affairs and administration — who advise 
leaders in all levels of government. 

A nationally-recognized expert in the field of American 
government and politics, Tolchin has written numerous articles 
and books, including "Buying Into America - How Foreign Money is 
Changing the Face of Our Nation" (Times Books/Random House, 1988 
and TBS-Brittannica Japanese edition, 1990) and "Dismantling 
America - The Rush to Deregulate" (Houghton Mifflin, 1983 and 
Oxford University Press paperback edition, 1985). Earlier books 
by Tolchin are "Clout - Womanpower and Politics" (Coward, McCann 
& Geoghegan, 1974) and "To the Victor - Political 


More- 
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Patronage from the Clubhouse to the White House" (Random House, 
1971). 

Tolchin's works have been widely cited in newspapers and 
journals, as well as in three Supreme Court decisions. A 
prolific speaker, Tolchin has lectured extensively throughout the 
United States, the Middle East and the Far East at universities, 
government agencies and before professional groups. In addition, 
she has appeared on national television and radio programs 
including the Today Show, the MacNeil-Lehrer News Hour, and the 
Oprah Winfrey Show. 

Her work at GW focuses on federal regulation and 
international trade and investment policy. She teaches courses 
in these areas as well as courses on Congress, federal 
government, public policy and U.S. competitiveness. 

Tolchin has held leadership positions in numerous 
organizations. She has served as president of the Women's Caucus 
for Political Science of the American Political Science 
Association, chair of the section on Natural Resources and 
Environmental Administration of the American Society for Public 
Administration, and currently serves on both the national and 
metropolitan-D.C. boards of the Cystic Fibrosis Foundation, where 
she chairs the government affairs committee. 

Tolchin earned the B.A. degree from Bryn Mawr College, the 
M.A. from the University of Chicago and the Ph.D. from New York 
University. 

She is a resident of Bethesda, Md. 
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AUTHOR: \ _ DATE RELEASED: _ 

1) Local Daily 14) Black-oriented Audience 291 Film 

a) Metro Desk a) newspapers a) newspaper reporters 

b) Style, Capital Life b) radio b) radio reporters 

c) National Desk C )TV c) TV reporters 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 


3) Local TV 

a) News Desk 

b) Public Affairs Director 



4) Local Radio 

a) News Director 

b) PSA Director 

c i Calendar Listings 

d) Talk Show/Pubix AfTairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wirt Services 

a) City Desk 

b) National Desk 

c) Broadcast 
—^d) Daybooks 

bj _/ndicaies/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

c) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) Bnush 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 
g) German 

b) Korean 
i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sucxaitgories a, c, c Non-under¬ 
lined categories generally contain 
listings limited to local media la sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 


d) yccialtzed publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) yec.ializcc) publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

^ e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Enc^ 

a) r ^wspaper reporter 

c) * V reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Ferfcral 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


d) specialized publication reporters 

e) calendar listings 

30) Health SgYKB 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

yi)ida 

a) newsp ap er reporters 

b) mho reporters 
C)TV reporters 

d) specialized publication reporters 

33) Law/The Cams 

a) newspaper reporters 

c) TV reporters 

d) specialize d publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Lnerarv 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Mato 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) MilSl£ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcnifl8Qn/t>CfCD« 

National Security 
•) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 


43) Public/lntemaiional Affairs 



b) radio reporters 

c) TV reporte rs _ 

C^ fljspcciafeed publicationrepo flgi 

44) RggulaiQTY Agcncig 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 

d) yecialireri puNranon reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) yeaalized puNration reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) socialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

il) Wtuic House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womeii^xrnilvA^eixure-Onenied 

Audience 

d) specialized publications 

54) Yomh-Qncnicd Audience 

a) newspaper reporters/columns 

b) radio reporterVshows 

c) TV shows 

d) specialized publicationVrepons 

e) calendar Listings 

35)&tftt 

a) newspaper reporters/columns 

b) radio reponerVshows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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October 12, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

SCHOLARS SAY TWO HUSSEINS 

LINKED BY ECONOMICS 

Jordan's economy, not its Palestinians, are uniting Iraqi 
President Saddam Hussein and King Hussein of Jordan say a 
scholar and a doctoral student analyzing the recent political 
actions of Jordan. 

"When the Iran-Iraq war broke out ten years ago, Jordan 
became Iraq's lifeline," they write. "War materiel critical to 
sustaining the Iraqi army was funneled through Jordan's port of 
Aqaba. As a result, Jordan was able to push forward with the 
development of its transportation and communication 
infrastructure. The Amman-Baghdad link was thus forged." 

This assessment is offered by Nathan Brown, director of the 
Middle Eastern Studies Program at The George Washington 
University, and Tim Piro, a doctoral candidate in political 
science, in a recent opinion piece on the "two Husseins." 

The article summarizes Jordan's political and economic 
relationship with its allies and Arab neighbors, especially Iraq, 


MORE 




THE TWO HUSSEINS 


PAGE TWO 


in relation to recent pro-Iraq sentiments expressed by King 
Hussein. 

The authors conclude that "The roots of Jordanian position 
relate more to economics than ethnicity." 

A graduate of the University of Chicago and Princeton 
University, Brown has been an assistant professor of political 
science and international affairs at GW since 1987. Piro, a 
doctoral student in GW*s political science department, recently 
returned from Jordan where he studied the political economy of 
Jordan as a Fulbright scholar. 


- 30 - 


*** Media wishing to review this article should contact Joann 
Stevens in the Office of University Relations at (202) 994-6460. 
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Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

1 STgusjj^s _ „ _ 

^ffnewspaper rep nr^rS^ 
o) radio reporters 

c) TV reporters ___ 

caTsD^ laTiyfd nnhjjf glim rapnnrPi 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 


24) 


4) Edition 

^newspaper repgflers 

b) radio reporters 

specialized publication nfmm? 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

- a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Enyimomtai 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 



47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


33) Law/Thg Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


50) Itav£l 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) W hile House 

a) newspaper reporters 

b) radio reporters^* 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Qrienied 

Audience 

d) specialized publications 


37) Military 54) YOUlfl-QrienKd Audience 

a) newspapers a) newspaper reporters/columns 

d) specialized publications b) radio reporters/shows 

c) TV shows 

38) Museums d) specialized publications/reports 

d) specialized publication reporters e) calendar listings 


39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

Manorial Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemational Affairs 

State Pepanment 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


53) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) i£m2asm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

OTHER: ^ 

A &OArt. <&t/ 2j0 (o 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters EFFECTIVE 5/89, CWU 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 














































Oct. 12, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

UNDERGRADUATES SEE WORKINGS OF REAL-WORLD 
BUSINESS IN GW MENTOR PROGRAM 

Washington area professionals may soon have "shadows” to 
follow them around their offices. The new Junior/Senior 
Mentorship Program at The George Washington University School of 
Business and Public Management (SBPM) offers students the 
opportunity to spend one-half day with professionals watching 
them conduct business. 

"We think this will be a great new opportunity to forge some 
links between GW students and the business community," says Lois 
Graff, associate dean for undergraduate programs, at the school. 

The program matches a person currently working in some area 
of business or government with a junior or a senior majoring in 
business or accountancy. Mentors volunteering to serve specify 
the student's area of study, and any other specific criteria. 

Once the selected student has been matched with a mentor, 
the two arrange for the half-day visit. Although the required 
commitment is a half day, the mentor may decide to extend the 
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GW MENTORSHIP PROGRAM 
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time or the number of visits. Both mentors and students have 
the option to be matched more than once. 

Mentors work in a variety of government agencies and private 
companies in the retail, accounting, public relations and 
research fields, among others. Participating organizations 
include IBM, Anderson Consulting, the Federal Deposit Insurance 
Corporation and the Veterans Administration. 

According to Graff, all parties benefit. The program allows 
students working towards bachelor's degrees to get a glimpse of 
the working environment in their chosen fields and provides them 
with a contact in the industry. 

The mentors gain a means of evaluating the school's 
programs through working with its students. The program also 
gives mentors the opportunity to help shape SBPM programs so 
that GW students become more valuable to them as future 
employees. 

To volunteer as a mentor or for more information, call Lois 
Graff, associate dean for undergraduate programs at GW's School 
of Business and Public Management, at (202) 994-6207. 
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AUTHOR: J _ DATE RELEASED: _ 


1) Local Daily 

a) Metro Desk 
' v xrsty)*' r^pitAj Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

^TOkS&owAVblic Affairs Show 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

a) newspaper reporters 

b) radio reporters 
C)TV reporters 

d) specialized publication reporters 

e) calendar listings 

> 16) College Newspapers (local) 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calenda r Listings 

d) Talk Sbow^ubbc Affairs Show- 


5) Genera] Interest and News Magazine 

a) Local Coverage 

^b) NabciinSiveragt^. 


6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed P4iinf 


7) Wire Services 



.— <A) Daybooks 

b, ^/ndicates/News Services 

a) Newspapers 

b) Broadcast 


9) National Broadcast 


a) Network Radio News Desk 


b) Network Radio Shows 

c) Network TV News Desk 



10) Foreign Media 

a) Australian 

b) British 

c) Canadian 


d) Hispanic 

e) Japanese 
0 French 
g) German 

b) Korean 
i) Chinese 


17) Community (Non-Media) 

a) Campus 

b) D.G 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Lisungs 

23) faonamKS/Fuiaa« 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which folkm are major categories, 
containing extensive media listings in 
tub-categories a, b, c. Non-under- 
lined categories generally contain 
listing; limited te fcca! media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11 ) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 
Rational and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar lisungs 


24) Ed iic anon 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
23) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Eiim 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

30) HcafeiL&SOUEfi 

a) newspaper rep orters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) USE 

a) new spa p er reporters 

b) radio reporters 

c) TV reporters 

d) yeciaiized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lisungs 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

37) Military 

a) newspapers 
d) specialized publications 

33» Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication itponen 

e) calendar lisungs 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcmagpn/E>cfcD« 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

PuMir/lm/-manorial Affair, 

SmcPcpanmau 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 

d) specialized publication reporters 

471 Science 

s) newspaper reporters 

b) radio reporters 
C)TV reporters 

d) serialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) serialized publication reporters 

e) calendar lisungs 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

30) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

31) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

32) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

33) W^m/Family/Uia^ 

Audience 

d) specialized publications 

M) Yomh-Oncnicd Audicna 

a) newspaper reporterVcolumns 

j) radio repc-tora iibows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

35) Space 

a) newspaper reponerVcolumns 

b) radio reporterVshows 

c) TV reporters 

d) specialized publication reporters 

36) Presidents Lisl 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

38) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) 

c) TV reporters 

d) radio reporters 


OTHER: 


EFFECTIVE 9/89, CWU 


2 A 'Mi''/.**. 







































October 15, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

WOMEN ADMINISTRATORS BREATHE NEW LIFE INTO PRIESTLESS PARISHES 


They don’t say mass or administer the other sacraments. 

But women administrators running priestless parishes are 
capturing the hearts and souls of the faithful as they prove that 
good shepherding is not limited to gender. 

These and other findings are highlighted in an eye-opening, 
new study by Ruth Wallace, professor of sociology at The George 
Washington University. According to Wallace, the continued 
exodus of clergy from the Catholic church has created a need for 
lay people, including women, to fill in as administrators at 
priestless parishes. Only six of every 10 parishes being vacated 
today will receive new priests, she says, and currently 210 
parishes in the United States are headed by deacons, nuns or lay 
people. 

Wallace visited 20 women administrators to see how these new 
lay leaders are transforming the Catholic church. She finds that 


MORE 
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the women approach ministry with a sensitivity uncharacteristic 
of the average priest. They visit the homes of parishoners more 
frequently— as evidenced by the case of one woman who called-on 
all 500 parishoners in one year— go out of their way to learn 
people's names and, unlike priests, practice a style of 
"collaborative leadership" within their parishes. 

"As one woman pastor says," Wallace notes, "'most priests 
expect the parishoners to come to them. We go out to the 
parishoners.' One bishop was quoted as saying that these women 
convey the 'pastoral heart.' A real shepherd knows his sheep and 
knows them by name — in the same way the ideal pastor visits the 
homes of his parishoners and knows the families." 

Despite the womens' nonclerical status, parishoners "call 
her pastor" and mean the term with deep affection and respect 
Wallace learns. For under these women's leadership, parishes 
once plagued by poverty, pastoral neglect and physical isolation 
are gaining new life, members say. 

Churchgoers who have never participated in parish activities 
before now serve on committees, partly out of fear that the 
parish will close without their help, partly because of the 
nurturing of lay leadership, Wallace reports. Contributions and 
attendances at mass also have increased. 
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The women profiled consist of nine lay women and 11 nuns 
from 12 states. Only one lay person is unmarried. Spouses and 
children eagerly support the work, such as the youngster who 
proudly tells Wallace "This is my mother, the father." 

All the women had served as administrators for at least a 
year prior to Wallace's study. 

Their responsibilities include the daily religious and 
administrative operations of the parish. Yet, when supervisory 
priests are unavailable to conduct religious services, the women 
approach the challenge creatively. 

In one parish, where a priest says mass only once a month, 
the administrator holds "word and communion services" consisting 
of readings from the scripture and communion with already 
consecrated host. During emergencies, administrators also 
perform baptisms and lead prayers for the sick and dying. 

"This seemed fine with the parishoners," says Wallace who 
held interviews with parishoners and priests as well as the 
female administrators. 

Women administrators were first accepted by the Catholic 
church as a result of the changes of the Second Vatican Council. 

A committee created by Pope John XXIII instituted changes in 
Canon Law to address the growing shortage of priests. The 
changes allowed a local bishop to entrust the administration of a 
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parish to either a deacon or a lay person providing a priest can 
also supervise the parish. By 1983, women began to be appointed 
as administrators to prevent the closing of some rural parishes. 

"The priest shortage is going to continue," says Wallace. 

"In my view the use of women administrators is the best thing 
that has happened in the church for a long time. It's a blessing 
in disguise." 

Wallace's study will be published in "They Call Her Pastor," 
a forthcoming book to be released in 1991. 
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NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 
SLUG: Poll _ CrtO 

AUTHOR: Q &Y)^;r _ DATE RELEASED: IQ nd _ 




1) Local Daily 

'a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) ^4etro-Newspapers 

C aLD.C. J 

(ftjT Maryland (Kj CourityT> 
^Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Net weak Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, h, c. 


SUBJECT « AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 
newspapers 

vcrmsim 

Q ' 

) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Financs 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) ^ Education -—. 

a) newsi - 

b) radio reporters 

c) TV reporters _ 

‘ d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 



29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


30) Health Services 




e) calendar listings 


31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) LawiThs Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 

d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Pefgnse 

National SflMritt 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemational Affaire 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) Wo men’s i ssues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womcn/FamilY/Lcisurc-.Qrigmcd 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV snows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper rcporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pul'ication reporters 

56) President's List 

a) media 

b) colleagues 

57) i£mmn 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) JewisLMedta 

a) newspapers 

b) broadcast 
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Oct. 15, 1990 


CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

DEPARTMENT OF EDUCATION GRANTS GW FUNDS 
TO TRAIN MINORITIES IN SPECIAL INFANT EDUCATION 

The U.S. Department of Education is funding a three-year 
project at The George Washington University that will prepare 20 
local minority women to work in the field of infant special 
education and early intervention. The grant, awarded to GW's 
Department of Teacher Preparation and Special education (TPSE), 
totals $260,000. 

"Encouraging New Training for Women in Non-Traditional 
Educational Services" (ENTWINES) is a 39-credit graduate program 
with coursework in special education, seminars on current issues 
in the field and hands-on experience with high-risk and 
handicapped infants through practicums and internships. 

Maxine Freund, professor of special education and director 
of the project, developed ENTWINES in response to a "growing need 
for early intervention professionals due to the births of an 
increasing number of infants with complex needs." Also, Freund 
says, given the multicultural population of Washington, DC, more 
minority personnel in special education are necessary. 

Students enrolled in the new program come from a variety of 
educational and professional backgrounds. Their experiences 
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range from classroom teachers and principals to stockbrokers. In 
addition, many of the students are fluent in foreign languages, 
primarily Spanish. 

TPSE's early intervention program prepares students to 
professionally serve the needs of developmentally delayed and at- 
risk infants and their families. Upon graduation, students will 
perform direct intervention services and hold administrative, 
consultative and research positions in health care facilities, 
human service agencies and educational institutions. 
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Oct. 15, 1990 

CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

DEPARTMENT OF EDUCATION GRANTS GW FUNDS 
TO TRAIN MINORITIES IN SPECIAL INFANT EDUCATION 

The U.S. Department of Education is funding a three-year 
project at The George Washington University that will prepare 20 
local minority women to work in the field of infant special 
education and early intervention. The grant, awarded to GW's 
Department of Teacher Preparation and Special education (TPSE), 
totals $260,000. 

"Encouraging New Training for Women in Non-Traditional 
Educational Services" (ENTWINES) is a 39-credit graduate program 
with coursework in special education, seminars on current issues 
in the field and hands-on experience with high-risk and 
handicapped infants through practicums and internships. 

Maxine Freund, professor of special education and director 
of the project, developed ENTWINES in response to a "growing need 
for early intervention professionals due to the births of an 
increasing number of infants with complex needs." Also, Freund 
says, given the multicultural population of Washington, DC, more 
minority personnel in special education are necessary. 

Students enrolled in the new program come from a variety of 
educational and professional backgrounds. Their experiences 
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range from classroom teachers and principals to stockbrokers. In 
addition, many of the students are fluent in foreign languages, 
primarily Spanish. 

TPSE's early intervention program prepares students to 
professionally serve the needs of developmentally delayed and at- 
risk infants and their families. Upon graduation, students will 
perform direct intervention services and hold administrative, 
consultative and research positions in health care facilities, 
human service agencies and educational institutions. 
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CONTACT: 


Oct. 16, 1990 
Kellie J. Boyet 
(202) 994-6460 
Jim Kirkhope 
(202) 466-6029 


MEDIA ADVISORY 

THE NEXT PHASE OF TERRORISM: THE GULF CRISIS 


EVENT: Terrorism expert and GW research professor Yonah 

Alexander will address members of the Jewish 
Institute for National Security Affairs (JINSA) on 
"Terrorism and the Gulf Crisis: The Next Phase." In 
his speech, Alexander, who has recently returned from 
Europe and the Middle East, will discuss how the 
hostile takeover of Kuwait by Iraq's president Saddam 
Hussein will affect terrorist actions in the region and 
in other parts of the world. 

WHEN: Thursday, Oct. 18, 1990 

noon to 1:30 p.m. 

WHERE: 24th and N Streets, NW 

(U.S. News & World Report Building) 

Carnegie Conference Room 


BACKGROUND: 

Yonah Alexander has authored or edited more than 30 books on 
international affairs, terrorism and psychological warfare. His 
frequent briefings on terrorism at The George Washington 
University bring together leading policy analysts, military and 
government representatives and scholars from around the world. 

In addition to being a research professor at GW, Alexander serves 
as an advisor to the U.S. Congressional Office of Technological 
Assessment and is director of the International Security 
Council's Terrorism Strategy Project. 

—30— 

Media interested in attending Alexander's speech should contact 
Kellie J. Boyet, GW Office of University Relations, at (202) 
994-6460 or Jim Kirkhope, Prof. Alexander's office, at (202) 
466-6029. 
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1) Local Daily 

a) Metro Desk 

b) Style, Capita] Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/^ubbc Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk SbowA*ublic Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 
Daybooks 

8) 5yndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 
g) German 

b) Korean 
i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c Non-under- 
lined categories generally contain 
listings limited to Iocs! i* sub- 

categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Fmancc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

_, 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) E&fcial 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29)EUm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

3fl) lfcadih Services 

s) newspaper reporters 

b) radio reporters 

c) TV reporters 

'- d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Ufa 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Ltw/The Cams 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38 ) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Security 

a) r^ w ipopct reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43 ) Puhlic/lntgmanorial Affair, 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agaitia 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication repo rt ers 

53) Wrymen/Familv/Leixure-Onenied 

Audience 

d) specialized publications 

54) Youth-Oriented Audicnct 

a) newspaper reporterVcolumns 

b) radio reporterVshows 

c) TV shows 

d) specialized puWicationVrcports 

e) calendar listings 

55) 2fia££ 

a) newspaper reporters/columns 

b) radio reponerVshows 

c) TV reporters 

d) specialized publication reporters 

56) President's Lisi 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporten 

c) TV reporters 

u) ^wViiiit ri fct!iTi.rin rspCn£r» 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 
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October 16, 1990 


CONTACT: Loretta Hardge 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

POLICYMAKERS TO GET AN UPDATE 
ON HEALTH CARE FOR THE ELDERLY 

WASHINGTON, DC — The Retirement Research Foundation has 

awarded a three-year grant of $150,000 to The George Washington 

University's National Health Policy Forum (NHPF) to help federal 

policymakers understand issues related to health care for the 

elderly. 

NHPF Director Judith Miller Jones explains that the grant 
supports National Health Policy Forum seminars at which federal 
policymakers will examine a number of important health care 
financing and delivery concerns. These sessions will focus 
especially on the deployment and regulation of personnel as well 
as the continuum of care for the elderly. 

"This grant presents tremendous opportunities," Jones says. 
"It enhances our capabilities to help federal policymakers 
appreciate the wider consequences of their decisions for 
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HEALTH CARE FOR THE ELDERLY 


2 


consumers and purchasers of health care. This is particularly 
important when you consider that 70 percent of the federal health 
dollar goes to programs for the elderly." 

The Retirement Research Foundation, the world's largest 
foundation focused exclusively on issues related to aging, has 
four major objectives — to maintain independent living 
environments for older adults, to improve nursing home care, to 
encourage employment and volunteer opportunities, and to support 
selected research. 

Founded by Chicago businessman John D. MacArthur, the 
Retirement Research Foundation has over the last 11 years, 
committed more than $30 million to meeting these objectives. 

The 19-year-old National Health Policy Forum is a non¬ 
partisan, educational and research dissemination program designed 
to provide senior federal officials with information about 
improved financing and delivery of health care services. Through 
NHPF-sponsored workshops, publications and site visits, 
policymakers learn first-hand about a range of health care needs 
and the programs developed to address them. 

The Forum also encourages discussion about the impact of 
existing or proposed policies on health care providers, insurers 
and consumers. 
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b) Public Affairs Director 

c) PSA Director 

d) Talk Show/^ubiic Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 
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a) Local Coverage 
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6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 
_c ) Broadcast 

> Daybooks 

8) Syndicates/News Services 
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b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 
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10) Foreign Media 
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b) British 
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0 French 
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(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub<ategories a, b, c. Non-under¬ 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a)_newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
_ (magazine, newsletters, etc.) 

1, Ju lecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) yecializcd publications 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newsp^ien (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar ltsungs 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 
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d) specialized publication reporters 

21) Dance 

a) newspaper reporters 
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d) specialized publication reporters 

e) calendar lisungs 

22) Drama 

a) newspaper reporters 
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e) calendar Listings 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

M| health Strata 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Lite 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Liw/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lisungs 

36) M&4tf 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) MUS1£ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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teiliflDil SfiCIIOtt 
t) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/!ntemaiional Affairs 

Slate Pgpanmm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) yecialized puNratmn reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) new^iaper reporters 
4) specialized publication reporters 

47) &jcik£ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) yedalized publication reporters 

48) Technology 

a) newspaper reporters 
C)TV reporters 

d) specialized publication reporters 

e) calendar lisungs 
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a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) ]fc2uicJiflUSC 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporten 

d) wpc cairzed publication re porters 

53) Womcn/FamilY/Uuyr^Gnaucd 

Audience 

d) specialized publications 

M) Youth-Onemed Audienct 

a) newspaper re ponen/col urnm 

b) radio reporters/shows 

c) TV shows 

d) specialized publicationv'reports 

e) calendar lisungs 

55) Space 

a) newspaper reponerVcdumns 

b) radio reporterVshows 
C) TV reporters 

d) specialized publicacoe reporters 

36) President's Lai 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporten 

c) TV reporters 

d) specialized publication reporten 

e) calendar lisungs 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporten 

d) radio reporten 
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October 16, 1990 


CONTACT: Loretta Hardge 

(202) 994-6460 

SPECIAL TO THE HATCHET 

NEW 24-HOUR STUDY ROOM PLANNED FOR GELMAN LIBRARY 

Three bays of the Gelman Library loggia will be transformed 
into a 24-hour study room, GW President Stephen Joel 
Trachtenberg announced today. 

The glass enclosure planned for the building's west side 
front overhang will accommodate 60-70 students and a 24-hour 
security post. The study room is expected to be complete by May 
1991. 

"Our students tell me it's increasingly difficult to find 
quiet places to study so we put our heads together to find a 
creative solution," Trachtenberg says. 

The project meets two important needs, Trachtenberg 
explains. It creates additional study space to relieve 
congestion in other areas, and it accommodates irregular study 
schedules. "Our student body is a large diverse group whose 
hours frequently are unpredictable," says Trachtenberg. "During 
reading periods when demand is high and during breaks when 
facilities go on modified schedules, study space becomes even 



more critical 


"We think this new study room will be a pleasant and very 
welcome addition," Trachtenberg says, noting that the student 
body seems to be growing more studious each year. The class of 
1994 has more National Merit Scholars than any in prior GW 
history. 

University architects John Cox and Harry Falconer, along 
with interior designer Holly Jockenhoefer, are putting the 
finishing touches on plans for the room. It will be outfitted 
with pendant lighting, carpeting, airconditioning and baseboard 
radiation. 

Construction is not expected to disrupt access to the 
library. 
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14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EnYironmsm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication 

e) calendar listings 
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46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 

reporters d) specialized publication reporters 


30) UsalULSsEicss 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Muasums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter? 

41) Pentagon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/1 me mational Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Tetapmmunicaiipns 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) Mll£iiQUS£ 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Qrkmcd 

Audience 

d) specialized publications 

54) Youih-Orienigd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55 ) S£fl££ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pul'icaiion reporters 

56) President's Lisi 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 
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Oct. 16, 1990 


FOR MORE INFORMATION: (202) 994-1525 

(202) 994-7091 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

STUDENTS EXHIBIT ARTWORK AT GW'S DIMOCK GALLERY 

EVENT: The "Annual Student Show" at The George Washington 

University Dimock Gallery features works by undergraduate 
and graduate students enrolled in GW's fine arts and art 
history programs. All media, including painting, drawing, 
sculpture, ceramics, photography, printmaking, visual 
communications and design, will be represented. The show 
is sponsored by GW's Dimock Gallery and art department. 

WHEN: November 8-29, 1990 

Tuesday through Friday, 10 a.m. to 5 p.m. 

Saturday, noon to 5 p.m. 

Closed to the public Sunday and Monday. 

WHERE: Dimock Gallery, The George Washington University 
Off the lower lounge of Lisner Auditorium 
21st and H Streets, NW 

COST: Free and open to the public 

***************************************************************** 

Artwork by students enrolled in the fine arts and art 
history programs at The George Washington University will be 
exhibited in the Dimock Gallery's "Annual Student Show." The 
exhibition features works from all media, including painting, 
drawing, sculpture, ceramics, photography, printmaking, visual 


-More- 



DIMOCK GALLERY 
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communication and design. Many of the works will be available 
for sale. 

The Dimock Gallery is located off the lower lounge of 
Lisner Auditorium, 21st & H Streets, NW. Hours are Tuesday 
through Friday, 10 a.m. to 5 p.m., and Saturday, noon to 5 p.m. 
The gallery is closed to the public on Sunday and Monday but open 
for selected Lisner Auditorium performances. Admission is free. 
For more information call (202) 994-1525 or (202) 994-7091. 
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sculpture, ceramics, photography, printmaking, visual 
communications and design, will be represented. The show 
is sponsored by GW's Dimock Gallery and art department. 

WHEN: November 8-29, 1990 

Tuesday through Friday, 10 a.m. to 5 p.m. 

Saturday, noon to 5 p.m. 

Closed to the public Sunday and Monday. 

WHERE: Dimock Gallery, The George Washington University 
Off the lower lounge of Lisner Auditorium 
21st and H Streets, NW 

COST: Free and open to the public 
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exhibited in the Dimock Gallery's "Annual Student Show." The 
exhibition features works from all media, including painting, 
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communication and design. Many of the works will be available 
for sale. 

The Dimock Gallery is located off the lower lounge of 
Lisner Auditorium, 21st & H Streets, NW. Hours are Tuesday 
through Friday, 10 a.m. to 5 p.m., and Saturday, noon to 5 p.m. 
The gallery is closed to the public on Sunday and Monday but open 
for selected Lisner Auditorium performances. Admission is free. 
For more information call (202) 994-1525 or (202) 994-7091. 
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AUTHOR: • 


DATE RELEASED: 


/o c 2 • 9o 


Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) Genera] Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

151 Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

^newspaper reporters > 

6) radio reporters 

c) TV reporters 

<d) specialized publication reporters 
251 Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


291 Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Label 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 
341 Libraries 

d) specialized publication reporters 

351 Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

361 Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

471 Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

^~ al newspajxr reporters 
cyTV reporters - 

d) specialized publication reporters 

e) ~caienaar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

501 Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) W QHten’ S i SSUCS 

a) newspaper reporters 
d) specialized publication reporters 

531 Women/Familv/Leisure-Qrierned 
Audience 

d) specialized publications 

541 Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 


391 Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcmaeon/Pcfenss 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lniemational Affairs 

Siaic Pcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


55)Sfii££ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pul'.ication reporters 


56) President List 

a) media 

b) colleagues 


57) Iamnsm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish, Media 

a) newspapers 

b) broadcast 
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45) Religion 

a) newspaper reporters 
d) specialized publication reporters 
































Oct. 17, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

STUDENT RESIDENTIAL PROGRAM COMBINES TECHNOLOGY WITH SOCIETY 

Students at The George Washington University are preparing 
themselves for a technology-based future. The Technology and 
Society Residential Program, sponsored by GW's School of Business 
and Public Management (SBPM), helps students integrate technology 
into their daily lives through field assignments, research 
projects and classroom learning. 

Field work projects enable participants to gain hands-on 
experience with various computer software packages — including 
desktop and graphics programs. The projects also provide 
students with marketable skills for business, government and 
other sectors of society. Each student team develops and 
implements computer programs to meet a need for an organization 
or department within the University. In the past, students have 
developed programs for monitoring the GW Student Association 


More 
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elections and have established databases for the University's 
speakers bureau and the SBPM office for undergraduate programs. 

Each year, 18 students from a variety of undergraduate 
programs are selected to be residents in the competitive-entry 
program. 

"The students are mature, academically gifted and come from 
a variety of backgrounds, which makes for a rich program," says 
Javid Sonde, Technology & Society advisor. Students in the 
liberal arts, for example, gain understanding of how engineers 
approach technological problem-solving. Engineering students, in 
turn, learn to examine the implications and effects of 
technology, particularly in courses or programs with students and 
faculty from other fields. 

The academic curriculum, directed by GW faculty member Raj 
Kanungo, consists of two sequential undergraduate management 
science courses which provide an introduction to computer 
application and the societal implications of the technological 
revolution. 

In addition, group meetings and functions within the 
residence hall offer students another outlet to further their 
classroom discussions. 

The Technology and Society Residential Program facilitates 
the University's goal to make technology play a larger role in 
all of its educational programs, research activites and 
administrative operations. 
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STUDENT RESIDENTIAL PROGRAM COMBINES TECHNOLOGY WITH SOCIETY 
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themselves for a technology-based future. The Technology and 
Society Residential Program, sponsored by GW's School of Business 
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projects and classroom learning. 

Field work projects enable participants to gain hands-on 
experience with various computer software packages — including 
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students with marketable skills for business, government and 
other sectors of society. Each student team develops and 
implements computer programs to meet a need for an organization 
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elections and have established databases for the University’s 
speakers bureau and the SBPM office for undergraduate programs. 

Each year, 18 students from a variety of undergraduate 
programs are selected to be residents in the competitive-entry 
program. 

"The students are mature, academically gifted and come from 
a variety of backgrounds, which makes for a rich program," says 
Javid Sonde, Technology & Society advisor. Students in the 
liberal arts, for example, gain understanding of how engineers 
approach technological problem-solving. Engineering students, in 
turn, learn to examine the implications and effects of 
technology, particularly in courses or programs with students and 
faculty from other fields. 

The academic curriculum, directed by GW faculty member Raj 
Kanungo, consists of two sequential undergraduate management 
science courses which provide an introduction to computer 
application and the societal implications of the technological 
revolution. 

In addition, group meetings and functions within the 
residence hall offer students another outlet to further their 
classroom discussions. 

The Technology and Society Residential Program facilitates 
the University's goal to make technology play a larger role in 
all of its educational programs, research activites and 
administrative operations. 
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1) Local Daily 

a) Metro. Desk-^ 

■^rgygjpflpiial Life N 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk' 

c) Broadcast 

d) Daybooks 

8) S y ndica^s/Ne ws-Serv ic es 
Oi) Newspa pers ) 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reoorters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean’s List 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TclKommunicaiipns 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

S' a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter^ > 

e) calendar listings 

22) Drama 

v a) newspaper reporters 
bmdiorepo rters 

c) TV reporters -—\ 

vd) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


33) Lattffiig.£ouns 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters' - *^ 

c) TV reporters 

d) specialized publication reporters 

52) y/Qmsn’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womgn/FamilY/Lgisurg-Orisnisd 

Audience 

d) specialized publications 


37) Military 54) Youth-Onented Audience 

a) newspapers a) newspaper reporters/columns 

d) specialized publications b) radio reporters/shows 

c) TV shows 

38) Museums d) specialized publications/reports 

d) specialized publication reporters e) calendar listings 


39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 

d) specialized publication reporters 

43) Public/Intemational Affairs 

State Department 
^a) newspaper reporters ' 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


55) £pa££ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 


57) Imo-jam 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


58) Jewish Media 

a) newspapers 


b) broadcast 
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44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters EFFECTIVE 5/89, GWU 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 
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MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


MEDIA ADVISORY 

ROUNDTABLE AT GW ADDRESSES ARTS CULTURAL EXCHANGE BETWEEN 
EASTERN AND CENTRAL EUROPE AND THE SOVIET UNION 

EVENT: "The New Generation of the Arts" is a roundtable 

discussion with artists from Eastern Europe and the Soviet 
Union. The group will discuss the spectacular explosion 
of cultural change in Eastern and Central Europe, and the 
Soviet Union. 

Following the roundtable GW will present the Washington 
debut of "Stars in the Morning Sky," a two-act play by 
Soviet playwright Alexander Galin. 

WHEN: 4 p.m., Thursday, November 1, 1990 

WHERE: Marvin Theatre 

The George Washington University 
800 21st St., NW 

COST: Free and open to the public 

MODERATOR: 

Roderick S. French 

Vice president for academic affairs at The George Washington 
University 

PANELISTS: 

Jiri Fisher 

Czech actor/director, founder of "No Curtain Theatre" and 
director of GW's production of "Stars in the Morning Sky" 

Alexander Galin 

Russian playwright/director/actor and author of "Stars in the 
Morning Sky" 
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Arnost Lustig 

Czech writer and professor of literature and film at American 
University 

Roza Nowotarska 
Polish writer/painter 

Peter Reddaway 

Professor of political science and international affairs at The 
George Washington University 

Sharon Wolchik 

Director of the Russian & East European Studies Program at The 
George Washington University 


--30— 

**Note: Media wishing to attend the roundtable should contact 
Heather Ittel in the Office of University Relations, at 
(202) 994-6460. 




Oct. 18, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 

MEDIA ADVISORY 

ROUNDTABLE AT GW ADDRESSES ARTS CULTURAL EXCHANGE BETWEEN 
EASTERN AND CENTRAL EUROPE AND THE SOVIET UNION 

EVENT: "The New Generation of the Arts" is a roundtable 

discussion with artists from Eastern Europe and the Soviet 
Union. The group will discuss the spectacular explosion 
of cultural change in Eastern and Central Europe, and the 
Soviet Union. 

Following the roundtable GW will present the Washington 
debut of "Stars in the Morning Sky," a two-act play by 
Soviet playwright Alexander Galin. 

WHEN: 4 p.m., Thursday, November 1, 1990 

WHERE: Marvin Theatre 

The George Washington University 
800 21st St., NW 

COST: Free and open to the public 

MODERATOR: 

Roderick S. French 

Vice president for academic affairs at The George Washington 
University 

PANELISTS: 

Jiri Fisher 

Czech actor/director, founder of "No Curtain Theatre" and 
director of GW's production of "Stars in the Morning Sky" 
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Russian playwright/director/actor and author of "Stars in the 
Morning Sky" 
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Oct. 17, 1990 


MEDIA CONTACT: 
FOR TICKET INFORMATION: 


Heather Ittel 
(202) 994-6460 
(202) 994-8072. 


FOR IMMEDIATE RELEASE 

GW PRESENTS WASHINGTON DEBUT OF ALEXANDER GALIN'S 
"STARS IN THE MORNING SKY" 


EVENT: Jiri Fisher, Czechoslovakia-born actor/director and 

founder of No Curtain Theatre, will direct The George 
Washington University production of "Stars in the Morning 
Sky," a two-act drama by Soviet playwright Alexander 
Galin. The Washington debut of the production is 
sponsored by GW's Department of Theatre and Dance. Galin 
will attend the opening performance. 

Prior to the performance, the University will host a 
roundtable on the explosion of cultural change in Eastern 
and Central Europe, as well as in the Soviet Union. 

WHEN: 8 p.m., November 1-3, 1990 

2 p.m., November 4, 1990 

WHERE: The Dorothy Betts Theatre 
Marvin Center 

The George Washington University 
800 21st St., NW 

COST: $8 for general admission 

$5 for students and senior citizens 

Tickets are available at the Marvin Center Box Office one 
hour prior to performance. 

BACKGROUND: 

"Stars in the Morning Sky" examines the lost dreams of a small 
group of prostitutes who have been banished from Moscow during 
the 1980 Olympics. Productions of the play in London, Moscow, 
and on Broadway have all been highly acclaimed. 


-More- 





STARS IN THE MORNING SKY 
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Fisher, founder of No Curtain Theatre, is currently guest artist- 
in-residence at GW. He recently directed tours of Vaclav 
Havel's play "Audience” in the United States and Czechoslovakia. 
Fisher's acting credits include an appearance in the film "Moscow 
on the Hudson," the principal role of Anton Capek in the 
television soap opera "As the World Turns" and Vaclav Benda in 
the off-Broadway production of "Ceremony in Bohemia." 

Galin, a leading Soviet playwright and an accomplished actor and 
director, first achieved acclaim in the Soviet Union with the 
Leningrad's Maly Drama Theatre's production of his play, "A 
Delusion." His other renowned plays include "The Wall" and 
"Retro," which was performed in the United States, Japan and 
throughout Europe. 


—30— 

** Note: Media wishing to attend the play should contact Heather 
Ittel in the Office of University Relations, at (202) 994-6460. 
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Oct. 18, 1990 


CONTACT: Kellie J. Boyet 

(202) 994-6460 
Bryan Hollister 
(202) 296-2597 

FOR IMMEDIATE RELASE 

THE NEW MEANING OF "EMERITUS PROFESSOR" 

Colleges and universities should allow older scholars to 
retire but remain active by offering a "working emeritus rank," 
say researchers James Mauch, Jack Birch and Jack Matthews. 
Institutions can give real meaning and distinction to emeritus 
professors by reserving these positions for the most active and 
interested faculty. 

As authors of the report, "The Emeritus Professor: Old Rank 
- New Meaning," the three researchers provide a wealth of 
recommendations that higher education could implement to 
encourage successful relationships with emeritus faculty. 

The report recently was published by The George Washington 
University's Educational Resources Information Center (ERIC) 
Clearinghouse on Higher Education, in cooperation with the 
Association for the Study of Higher Education (ASHE). 

"Institutions should alter their policies and practices to 
change the previous 'emeritus professor' image from a rank of 
retired faculty to a new form of part time, working rank, equally 
distinguished, but accenting productivity as well," say 


—MORE— 



"THE EMERITUS PROFESSOR..." 


— 2 — 


the authors. "For many professors, retirement will no longer 
mean withdrawal from active work at the prime of one's academic 
career but a transition to a new, less hectic life and 
professorial role in the new emeritus rank." 

The authors recommend various steps higher education 
institutions can take to revise the role of emeritus professors. 
They include allocating office and laboratory space, providing 
access to computer facilities as well as secretarial and graduate 
student assistance, granting library and parking privileges, and 
developing opportunities for emeritus professors to continue 
research projects after retirement. 

"One of the biggest fears faculty have about retirement is 
that they will be cut off from colleagues and students, and the 
rich intellectual environment they are used to," the authors 
state. A working emeritus arrangement would "allay that fear of 
retirement." 

Colleges and universities also can search for ways to 
acknowledge the contributions of emeritus professors in 
teaching, scholarship and service. Presenting awards for 
outstanding career achievements, offering prestigious teaching 
assignments or lectures, and granting a voice on faculty issues 
are just a few of the authors' suggestions. 

Mauch, Birch and Matthews are from the University of 
Pittsburgh, where Mauch is a professor of administrative and 
policy studies. Birch is an emeritus professor of psychology in 


—MORE— 



"THE EMERITUS PROFESSOR..." 
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education and Matthews is an emeritus professor in the 
University of Pittsburgh's department of communication. 

"The Emeritus Professor: Old Rank - New Meaning" is No. 2 
of the 1990 Higher Education Report Series from ASHE and the ERIC 
Clearinghouse on Higher Education. ERIC is a sponsored project 
of The George Washington University School of Education and Human 
Development. 

The monograph is available for $17.00 from: ASHE-ERIC 
Higher Education Reports, The George Washington University, One 
Dupont Circle, Suite 630, Washington, DC 20036. Review copies 
are available upon request. 
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5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 
" v b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

^ d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 




16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 
cpfV reporters 

specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 
a) newspaper reporters 

c) TV reporters _^ 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 
a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcnugon/Pcfensc 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 
a) newspaper reporters 
d) specialized publication reporters 

43) Public/Iniemaiional Aflairc 

Stale Dcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Aggpci&s 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

) 

45) Religion 
a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 
(in-flight magazines) 

z) travel trade publications 

51) Wliiic House 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) Wo mens Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/FamdY/Leisure-Qrismed 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized puUication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: _ 

me. - 
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Oct. 18, 1990 

MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 

PUBLIC CONTACT: (202) 994-7238 


CALENDAR LISTING 

THE GEORGE WASHINGTON UNIVERSITY AND DC BAR 

PRESENT INSTITUTE ON FEDERAL PROCUREMENT FRAUD 


EVENT: The first annual institute on Federal Procurement 

Fraud: Current Issues and New Developments in Civil 

and Criminal Enforcement. Co-sponsored by George 
Washington University's National Law Center and the 
District of Columbia Bar Association, the two-day 
program will focus on the changes in laws and policies 
concerning federal procurement practices. 

WHEN: Friday, Jan. 18, 1991 - Saturday, Jan. 19, 1991 

9:00 a.m. - 5:00 p.m. 

WHERE: J.W. Marriott Hotel 

14th and Pennsylvania Avenue, NW 
Washington, DC 

COST: $625 includes luncheon, reception and course materials. 

$595 for DC Bar members and National Law Center Alumni 
Registration deadline is Friday, Jan. 4, 1991. 

For more information or to register for the conference, contact 
GW's Office of Conferences and Institutes, at (202) 994-7238. 

BACKGROUND: 

Topics to be discussed include priorities and new directions 
in the criminal enforcement field, acquisition of information by 
government contractors, organizing a defense in federal 
procurement fraud investigations and the changes in corporate 
sentencing guidelines. Overviews of the False Claims Act and Qui 
Tam actions also will be provided. Representatives from the 
Departments of Justice and Defense, as well as corporate counsel 
and experienced private practice attorneys, will direct the 
sessions. 
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MEDIA CONTACT: 

PUBLIC CONTACT: 


Oct. 18, 1990 
Kellie J. Boyet 
(202) 994-6460 

(202) 994-7238 


CALENDAR LISTING 

THE GEORGE WASHINGTON UNIVERSITY AND DC BAR 

PRESENT INSTITUTE ON FEDERAL PROCUREMENT FRAUD 


EVENT: The first annual institute on Federal Procurement 

Fraud: Current Issues and New Developments in Civil 

and Criminal Enforcement. Co-sponsored by George 
Washington University's National Law Center and the 
District of Columbia Bar Association, the two-day 
program will focus on the changes in laws and policies 
concerning federal procurement practices. 

WHEN: Friday, Jan. 18, 1991 - Saturday, Jan. 19, 1991 

9:00 a.m. - 5:00 p.m. 

WHERE: J.W. Marriott Hotel 

14th and Pennsylvania Avenue, NW 
Washington, DC 

COST: $625 includes luncheon, reception and course materials. 

$595 for DC Bar members and National Law Center Alumni 
Registration deadline is Friday, Jan. 4, 1991. 

For more information or to register for the conference, contact 
GW's Office of Conferences and Institutes, at (202) 994-7238. 

BACKGROUND: 

Topics to be discussed include priorities and new directions 
in the criminal enforcement field, acquisition of information by 
government contractors, organizing a defense in federal 
procurement fraud investigations and the changes in corporate 
sentencing guidelines. Overviews of the False Claims Act and Qui 
Tam actions also will be provided. Representatives from the 
Departments of Justice and Defense, as well as corporate counsel 
and experienced private practice attorneys, will direct the 
sessions. 
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Oct. 17, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


PUBLIC SERVICE ANNOUNCEMENT to run through October 26. 1990 

(30 sec.) 


HENRY HAMPTON, EXECUTIVE PRODUCER OF THE PBS SERIES "EYES ON THE 
PRIZE," WILL GIVE THE INAUGURAL ADDRESS FOR THE GEORGE 
WASHINGTON UNIVERSITY CENTER FOR HISTORY IN THE MEDIA ON FRIDAY, 
OCTOBER 26TH. THE PRESENTATION, TITLED "BRINGING HISTORY TO 
TELEVISION: THE CHALLENGE OF HISTORICAL DOCUMENTARY-MAKING," 
BEGINS AT 3 P.M. THE PROGRAM IS FREE AND OPEN TO THE PUBLIC. 

FOR MORE INFORMATION, CALL 994-7328. THAT'S 994-7328. 
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Oct. 17, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


PUBLIC SERVICE ANNOUNCEMENT to run through October 26. 1990 

(30 sec.) 

HENRY HAMPTON, EXECUTIVE PRODUCER OF THE PBS SERIES "EYES ON THE 
PRIZE," WILL GIVE THE INAUGURAL ADDRESS FOR THE GEORGE 
WASHINGTON UNIVERSITY CENTER FOR HISTORY IN THE MEDIA ON FRIDAY, 
OCTOBER 26TH. THE PRESENTATION, TITLED "BRINGING HISTORY TO 
TELEVISION: THE CHALLENGE OF HISTORICAL DOCUMENTARY-MAKING," 
BEGINS AT 3 P.M. THE PROGRAM IS FREE AND OPEN TO THE PUBLIC. 

FOR MORE INFORMATION, CALL 994-7328. THAT'S 994-7328. 
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Local Daily 

a) Metro Desk -^ 

b ) StvTe. Capital Life 

c) National Desk 





ornery Cou nty) 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 


5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

City Desk 
) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

' s i) newspaper reporters 

j) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


29) Eilm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Copsumgr 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 



23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


24) Eduction 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


27) Eavinmmgni 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Ecd££al 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


38) Museums 

d) specialized publication reporters 



reporters 


e) calendar listings 


40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


4i)PcniagQn/Psfensc 

Ijjaattontt 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Inicmaiional Affairs 

Stale Pcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) I&lmfllggy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) iElKommumcaiioos 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womcn/FamilY/Lcisurc-. Q risiiicd 

Audicnre 

d) specialized publications 

54) Youdi-Oricnisd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pulsation reporters 

56) President's JLisi 

a) media 

b) colleagues 

57) icncQsm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 
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1990 


. 18, 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 
FOR MORE INFORMATION: (202) 994-1500 


MEDIA ADVISORY 

PRINCE GEORGE'S OPERA CELEBRATES 20TH ANNIVERSARY WITH "LA 
TRAVIATA" AT LISNER'S 1990-91 UNIVERSITY SERIES 

EVENT: The Prince George's Opera opens its 20th season with an 
English-language performance of "La Traviata" at The 
George Washington University Lisner Auditorium. Directed 
by Murial Von Villas, the opera is the second featured 
performance of GW's 1990-91 University Series. It is 
their debut appearance at Lisner. 

WHEN: 8 p.m., Tuesday, November 6, 1990 

WHERE: Lisner Auditorium 

The George Washington University 
21st and H Streets, NW 

COST: $15 general admission 

$12.75 for senior citizens and GW faculty, staff and 
alumni 

$10 and $12.75 for GW students 

Tickets available at TicketCenter Outlets and The George 
Washington University Box Office or by calling PhoneCharge 
at (202) 432-0200. 

BACKGROUND: 

The popular "La Traviata" will feature Fleta Hylton as Violetta, 
Howard Carr as Alfredo, Lew Freeman as Germont, Jim Shaffran as 
Gastone and Amy Reiff as Flora. The production will be fully- 
staged with sets designed by the opera company to reflect its 
perception of the production. 

Under the direction of Von Villas, the Prince George's Opera has 
received acclaim for its productions, which include "Madame 
Butterfly," "The Coronation of Poppea" and "Le Nozze di Figaro." 


-More- 



LA TRAVIATA 




Von Villas, artistic director of the Prince George's Opera since 
1988, has directed more than 50 opera performances in the last 12 
years, including productions for the Washington Concert Opera, 
Opera Theatre of Northern Virginia, Capitol Opera, Boston Summer 
Opera and Newport Player's Guild. She also is director of the 
opera theatre and vocal workshop at The George Washington 
University. Von Villas was co-founder and also served as 
artistic and stage director of Opera DC (formerly Opera SW) from 
1980-86. 

GW's 1990-91 University Series at Lisner Auditorium is a 12-event 
schedule presented in cooperation with several local arts 
organizations, including the Washington Performing Arts Society, 
District Curators, National Council for the Traditional Arts, 

John Yates Productions Inc. and the Chariin Jazz Society. 


—30— 

**Note: Media wishing to attend the performance should call 
Heather Ittel in the Office of University Relations, at 
(202) 994-6460. 
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Oct. 18, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 
FOR MORE INFORMATION: (202) 994-1500 


MEDIA ADVISORY 

PRINCE GEORGE'S OPERA CELEBRATES 20TH ANNIVERSARY WITH "LA 
TRAVIATA" AT LISNER'S 1990-91 UNIVERSITY SERIES 

EVENT: The Prince George's Opera opens its 20th season with an 
English-language performance of "La Traviata" at The 
George Washington University Lisner Auditorium. Directed 
by Murial Von Villas, the opera is the second featured 
performance of GW's 1990-91 University Series. It is 
their debut appearance at Lisner. 

WHEN: 8 p.m., Tuesday, November 6, 1990 

WHERE: Lisner Auditorium 

The George Washington University 
21st and H Streets, NW 

COST: $15 general admission 

$12.75 for senior citizens and GW faculty, staff and 
alumni 

$10 and $12.75 for GW students 

Tickets available at TicketCenter Outlets and The George 
Washington University Box Office or by calling PhoneCharge 
at (202) 432-0200. 

BACKGROUND: 

The popular "La Traviata" will feature Fleta Hylton as Violetta, 
Howard Carr as Alfredo, Lew Freeman as Germont, Jim Shaffran as 
Gastone and Amy Reiff as Flora. The production will be fully- 
staged with sets designed by the opera company to reflect its 
perception of the production. 

Under the direction of Von Villas, the Prince George's Opera has 
received acclaim for its productions, which include "Madame 
Butterfly," "The Coronation of Poppea" and "Le Nozze di Figaro." 


•More 



LA TRAVIATA 
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Von Villas, artistic director of the Prince George's Opera since 
1988, has directed more than 50 opera performances in the last 12 
years, including productions for the Washington Concert Opera, 
Opera Theatre of Northern Virginia, Capitol Opera, Boston Summer 
Opera and Newport Player's Guild. She also is director of the 
opera theatre and vocal workshop at The George Washington 
University. Von Villas was co-founder and also served as 
artistic and stage director of Opera DC (formerly Opera SW) from 
1980-86. 

GW's 1990-91 University Series at Lisner Auditorium is a 12-event 
schedule presented in cooperation with several local arts 
organizations, including the Washington Performing Arts Society, 
District Curators, National Council for the Traditional Arts, 

John Yates Productions Inc. and the Charlin Jazz Society. 
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**Note: Media wishing to attend the performance should call 
Heather Ittel in the Office of University Relations, at 
(202) 994-6460. 
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" Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 
cTSkrylaod (Montgomery County) 

d) Northern Virginia 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 


16) College Newspapers (local) 


30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 


5) General Interest and News Magazine 
/ti) Local Coverage 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 


31) Historical ^ ___ 

Cjd) specialized publication reporters 


48) iKhnolPEY 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


49) Tctaommunicaiioiis 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


Coverage „ 


6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


7) Wire Services 

a) City Desk_. 
National 1 

c) Broadcast 

d) Daybooks 


19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


34) Libraries 

d) specialized publication reporters 


8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 


20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


21)Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 


53) Women/Familv/Leisure-Qneiucd 

Audicnwc 

d) specialized publications 


37) Military 

a) newspapers 
d) specialized publications 


54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 


e) Non-Network Radio Talk Shows 

22) Drama 

38) Museums 

d) specialized publications/reports 

10) Foreign Media 

a) newspaper reporters 

b) radio reporters 

d) specialized publication reporters 

e) calendar listings 

a) Australian 

c) TV reporters 

39) Music 

55) Space 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 

c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized puLication reporters 

0 French 

a) newspaper reporters 

e) calendar listings 


g) German 

b) radio reporters 


56) President s List 

h) Korean 

c) TV reporters 

40) Politics 

a) media 

i) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

b) colleagues 

(NOTE: Underlined categories 

24) Education 

c) TV reporters 

57) Terrorism 

a) newspaper reporters 

d) specialized publication reporters 

a) newspaper reporters 

which follow are major categories, 

b) radio reporters 


c) TV reporters 


containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


c) TV reporters 

d) specialized publication reporters 


SUBJECT or AUDIENCE 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


4i)Pcnagon/Dttca« 

National Scturitt 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


d) specialized publication reporters 

e) calendar listings 


58 ) Jewish Media 

a) newspapers 

b) broadcast 


11) Advertising/Public Relations/ 
Marketing 

i) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 


OTHER: 




LoW I 




12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 


27) Environmgm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


43) hibiic/lnicmaiional Attain 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


— 2. C^Y^CL^ 


13) Ait 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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45) Religion 

a) newspaper reporters 
d) specialized publication reporters 
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Oct. 19, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

FREDERICK GUTHEIM RECEIVES NATIONAL TRUST FOR HISTORIC 
PRESERVATION'S CROWNINSHIELD AWARD 

Frederick Gutheim, adjunct professor of urban planning and 
American civilization at The George Washington University, 
yesterday received the Crowninshield Award, the highest honor 
bestowed by the National Trust for Historic Preservation. 

Gutheim, an historian and planner, has devoted sixty years 
to preserving America's architectural and cultural heritage. He 
established the preservation program for the Potomac River vista 
at Mount Vernon, coauthored the master plan for the U.S. Capitol 
and helped ensure the passage of the National Preservation Act 
of 1966. He also founded the Washington Center for Metropolitan 
Studies and Washington's Preservation Roundtable. 

A noted author and journalist, Gutheim wrote "The Potomac," 
a book considered a classic in Washington, DC, regional 
environmental history, and "Worthy of the Nation," a history of 
Washington, DC, planning. Gutheim also was an architectural 
critic and contributing writer for "The New York Times," "Herald 


-More- 



GUTHEIM 


—2 — 


Tribune," "The Washington Post," "The Republic," and "The 
Nation." 

In 1976, with support from the National Trust and the 
National Endowment for the Arts, Gutheim established the 
nationally pre-eminent historic preservation graduate program at 
The George Washington University. 

Among his many honors have been the Calvert Prize in 1974 
from the state of Maryland and the 1989 Montgomery Prize from 
Maryland's Montgomery County Historic Preservation Commission. 

The Crowninshield Award is presented annually by the 
National Trust to "those who demonstrate superlative lifelong 
achievement in the preservation and interpretation of America's 
heritage." 

Gutheim is a resident of Montgomery, County, Md. 
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Oct. 19, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

FREDERICK GUTHEIM RECEIVES NATIONAL TRUST FOR HISTORIC 
PRESERVATION'S CROWNINSHIELD AWARD 

Frederick Gutheim, adjunct professor of urban planning and 
American civilization at The George Washington University, 
yesterday received the Crowninshield Award, the highest honor 
bestowed by the National Trust for Historic Preservation. 

Gutheim, an historian and planner, has devoted sixty years 
to preserving America's architectural and cultural heritage. He 
established the preservation program for the Potomac River vista 
at Mount Vernon, coauthored the master plan for the U.S. Capitol 
and helped ensure the passage of the National Preservation Act 
of 1966. He also founded the Washington Center for Metropolitan 
Studies and Washington's Preservation Roundtable. 

A noted author and journalist, Gutheim wrote "The Potomac," 
a book considered a classic in Washington, DC, regional 
environmental history, and "Worthy of the Nation," a history of 
Washington, DC, planning. Gutheim also was an architectural 
critic and contributing writer for "The New York Times," "Herald 


-More- 



GUTHEIM 




Tribune," "The Washington Post," "The Republic," and "The 
Nation." 

In 1976, with support from the National Trust and the 
National Endowment for the Arts, Gutheim established the 
nationally pre-eminent historic preservation graduate program at 
The George Washington University. 

Among his many honors have been the Calvert Prize in 1974 
from the state of Maryland and the 1989 Montgomery Prize from 
Maryland's Montgomery County Historic Preservation Commission. 

The Crowninshield Award is presented annually by the 
National Trust to "those who demonstrate superlative lifelong 
achievement in the preservation and interpretation of America's 
heritage." 

Gutheim is a resident of Montgomery, County, Md. 
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AUTHOR: DATE RELEASED: JO' 2 Q _ 


Local Daily 

a)_Metro Desk 

, Capital Life ; 
^iGonair “ 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 


a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Ra dio- n 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 


5) General Interest and News Magazine 

a) Local Coverage 

^ 

6) National Daily 
cTtTWashin gton Bureau 

b) Home Office * 

c) Lifestyle Editor 

d) Op-Ed Editor 


7) Wire Services 
^“"Na) City Desk 

b) National Desk 
^Br oadcast 

< T dTDav hooks 


8) Syndicates/News Services 
ewspapers > 



9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Llnflerlmgfl categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 
__ c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


24) EdugaliQD 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EuYimunem 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


ty) rjim - - -- 

v a) newspaper reporters 

b) radio reporters 

c) TYj gpo rtere - 


cj .r e p orters -— -— 

d) specialized publication reporter* 
^ e) uUcn dar ttsUngs - 


30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thi Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


ewspaper reporte rs 
^radio reporters 



reporters 


37) Military 

a) newspapers 
d) specialized publications 


38) Museums 

d) specialized publication reporters 


39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


41) P{niagon/Ptfcnsc 

National Seturiiv 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Iniemauonal Affaire 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 




46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) IgdlDfllggy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Iglggommunicaiions 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) Mitt House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) W-omen’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Family/Lcisurg-.Qiienicd 

Audiguee 

d) specialized publications 

54) Yomh :Q rigQi£d Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV' shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pul'ication reporters 

56) Presidents Lisi 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: . iH- - /Coya -H 
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Oct. 19, 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

HENRY HAMPTON TO INAUGURATE GW CENTER 


EVENT: Henry Hampton, executive producer of the PBS series "Eyes 
on the Prize," will give the inaugural address for The 
Center for History in the Media at The George Washington 
University. Hampton will discuss "Bringing History to 
Television: The Challenge of Historical Documentary- 
Making ." 

WHEN: Friday, October 26 

3 p.m., presentation/inauguration 

4 p.m., reception 

WHERE: The George Washington University 
Marvin Center Ballroom, 3rd floor 
800 21st St., NW 
Washington, DC 

COST: Free and open to the public 

BACKGROUND: "Eyes on the Prize," Hampton's 14 hour series on 
America's civil rights movement won the prestigious DuPont- 
Columbia and Peabody Awards for excellence in broadcast 
journalism, as well as two Emmys and an Academy Award 
nomination. 

Hampton also served as executive producer of "Voices of a Divided 
City," and currently is working on a series about The Great 
Depression and the war on poverty. For 22 years, he has been 
the president of Blackside Inc., a marketing, film and television 
concept development, and corporate management firm. 

The first of its kind in the nation, GW's Center for History in 
the Media is an interdisciplinary program that will examine and 
teach the relationship between history and the television medium. 


More- 




HAMPTON 




The center will bring together historians, journalists, 
producers and funders of public interest programming as well as 
students of history and broadcasting, to study historical inquiry 
and television techniques for use in historical documentary and 
docudrama. 


—30— 

**Note: Media wishing to attend the inauguration should contact 
Heather Ittel in the Office of University Relations, at 
(202) 994-6460. 
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Sept. 28, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

TV PRODUCERS AND HISTORIANS LEARN TO SPEAK THE SAME LANGUAGE 

After a year of planning and development, a new center 
designed to combine history with audiovisual media has been 
established at The George Washington University. Dubbed the 
Center for History in the Media, it will train historians in TV 
production, and television producers to use historical methods 
to help enhance the production of quality television documentary 
programming. 

As television continues to play a larger role in recreating 
and recording history, a center like ours becomes essential," 
says Nina Gilden Seavey, director of the center. Seavey contends 
the two groups need to collaborate more on a wide-range of 
projects and begin to "speak the same language." 

Seavey explains that recently network and public television 
stations, and private producers have allocated extensive 
resources to numerous projects relating to U.S. history. 

However, producers have frequently failed to portray historical 


-More- 



CENTER FOR HISTORY IN THE MEDIA 


Page 2 


events adequately or to employ historical documentation methods 
effectively. Likewise, historians are equally unfamiliar with 
television production and find it difficult to transfer the 
written word to the visual medium. 

Courses, slated to begin next summer, will teach historical 
documentation and television production. Students will explore 
the use of historical evidence in the methods of historical 
interpretation and analysis. The program also will foster the 
development of specific historical documentary projects. 

The center will be inaugurated on Friday, October 26 from 
3-5 p.m. Henry Hampton, executive producer of the PBS series 
"Eyes on the Prize," will deliver the inaugural address. 

—30— 

*Note: Media wishing to attend the inauguration should call 

Heather Ittel in the Office of University Relations, 

(202) 994-6460. 
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AUTHOR: 


DATE RELEASED: j te ^ 5 


Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
/^S*) City Desk 

b) National Desk 

c) B roadca st_ ^ 

^d)T^yboSs_ ^> 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Tctopmmmiicaiiona 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters^" 5 * 

c) TV reporters 

d) specialized publication reporters 

52) W om en's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Wpmgn/FamilY/Lgisurc-Qrigmcd 

Audicms 

d) specialized publications 

54) Ypudi-Qrienied Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 


e) Non-Network Radio Talk Shows 

22) Drama 

38) Museums 

d) specialized publications/reports 

10) Foreign Media 

a) newspaper reporters 

b) radio reporters 

d) specialized publication reporters 

e) calendar listings 

a) Australian 

c) TV reporters 

39) Music 

55) Space 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 

c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized pul'ication reporters 

f) French 

a) newspaper reporters 

e) calendar listings 

56) President's Lisi 

g) German 

b) radio reporters 


h) Korean 

c) TV reporters 

40) Politic?! 

a) media 

i) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

b) colleagues 

(NOTE: Underlined categories 

24) Education 

c) TV reporters 

57) Terrorism 

a) newspaper reporters 

d) specialized publication reporters 

a) newspaper reporters 


which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


(j) Se^vd, 


b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


7 


41) Pentaeon/Dcfense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 


c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: ff\t 
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43) Puhlic/Intemational Affairs 
State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters _ 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 
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1990 


. 22 , 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

MERGERS & ACQUISITIONS EXPERT SPEAKS ON BUYING AND SELLING 


EVENT: John M. Camp, III, partner in the New York investment firm 
The Jordan Company, will discuss "Selling an 
Entrepreneurial Company: A Buyer's Perspective." The 
entrepreneurship program is sponsored by The Alumni 
Association of The George Washington University School of 
Business and Public Management. 

WHEN: 6-8:00 p.m., Monday, October 29, 1990 

WHERE: The George Washington University 
Marvin Center 
800 21st St., NW 

COST: $15.00 

BACKGROUND: 

An expert on mergers and acquisitions, Camp is one of seven 
principals in The Jordan Company. 

Partners in The Jordan Company have been involved in the 
acquisition of over 60 private and public companies as well as 
subsidiaries or divisions of major corporations. Today, they 
have investments in more than 25 companies representing a broad 
spectrum of industries. 


— 30 — 
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Oct. 22, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

MERGERS & ACQUISITIONS EXPERT SPEAKS ON BUYING AND SELLING 


EVENT: John M. Camp, III, partner in the New York investment firm 
The Jordan Company, will discuss "Selling an 
Entrepreneurial Company: A Buyer's Perspective." The 
entrepreneurship program is sponsored by The Alumni 
Association of The George Washington University School of 
Business and Public Management. 

WHEN: 6-8:00 p.m., Monday, October 29, 1990 

WHERE: The George Washington University 
Marvin Center 
800 21st St., NW 

COST: $15.00 

BACKGROUND: 

An expert on mergers and acquisitions, Camp is one of seven 
principals in The Jordan Company. 

Partners in The Jordan Company have been involved in the 
acquisition of over 60 private and public companies as well as 
subsidiaries or divisions of major corporations. Today, they 
have investments in more than 25 companies representing a broad 
spectrum of industries. 
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AUTHOR: 


-ocal Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 




DATE RELEASED : if c'/ V 


2 ) 


) MciiaNewsi 


spapers 


c) Maryland (Montgomei 

d) Northern Virginia 


ry County) 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
^"va) City Desk 

t>) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20 ) £qqsui>£I 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Eilm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thg Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) IgdmfllPfcY 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TclKpmmuDicaiiQm 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters^* 

c) TV reporters 

d) specialized publication reporters 

52) Wom en‘s .Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Orienicd 

Auflisms 

d) specialized publications 

54) Ypuih-Qricnttd Audience 

a) newspaper reporters/columns 


d) Network TV Shows 

e) Non-Network Radio Talk Shows 

22) Drama 

38) Museums 

c) TV shows 

d) specialized publications/reports 

10) Foreign Media 
a) Australian 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

b) radio reporters 

c) TV reporters 

39) Mitsii 

55)Space 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 

c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized puCication reporters 

0 French 

a) newspaper reporters 

e) calendar listings 


g) German 

b) radio reporters 


56) President's List 

h) Korean 

c) TV reporters 

40) Politics 

a) media 

i) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) colleagues 

(NOTE: Underlined categories 

24) EducaiiQn 

b) radio reporters 

c) TV reporters 

57) Terrorism 

a) newspaper reporters 

d) specialized publication reporters 

a) newspaper reporters 


which follow are major categories, 
containing extensive media listings in 
tub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 
""""" c) TV reporters 

d) specialized publication reporters 

e) calendar listings 




b) radio reporters 

c) TV reporters 

^-^p^pfecialtted publicati on reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


40 Peniagon/Dcfense 
National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Puhlic/lntemational Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: 
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Oct. 23, 1990 


MEDIA CONTACT: 

PUBLIC CONTACT: 


Kellie J. Boyet 
(202) 994-6460 

(202) 994-6160 


FOR IMMEDIATE RELEASE 

LEARN ABOUT CAREERS IN EDUCATION AT GW'S OPEN HOUSE 

Information on the diverse graduate programs offered by The 
George Washington University's School of Education and Human 
Development (SEHD) will be available at an open house, Saturday, 
Oct. 27, from 9:30 to 11:00 a.m. in Funger Hall, 2201 G St., NW. 

Faculty members, admissions and financial aid 
representatives and cooperative education couselors will be on 
hand to discuss careers in such specialized education fields as 
counseling, educational administration and supervision, human 
resource development, tourism administration and museum 
education. A special presentation on GW's recently revised 5th- 
year teacher training program will commence at 10:30 a.m. 

The event, open to all interested parties, is free. For 
complete program information on SEHD's open house, call 
(202) 994-6160. 
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SLUG:’ & CsY^&ok /**> CfihZz&f' 

AUTHOR: ■- - - - ' _ DATE RELEASED: JO ’ ?L 3 - 90 


/- ~* s Local Daily 

a) Mcuo Desk 

b) Style, Capital Life 

c) Naiional Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined cateaories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b t c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Ait 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

151 Business _ 

a) new spape r reporters 

b) radio reporters 

c) TV reporters __^ 

< rar specializ ed publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
251 Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

281 Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Eilm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 
321 Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Couns 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 
341 Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) MU2£Um£ 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcntagon/Defense 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Puhlic/lnie national AlTain 

Slate Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

4 8) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) IclwommuiiicaiioiLS 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) 3xax£l 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Wo me n's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Wpmgn/FamilY/Leisurc-Qrigmed 

Audience 

d) specialized publications 

54) YPuUi-OrienKd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized put'ication reporters 

56) President s List 

a) media 

b) colleagues 

57) l£m2asm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

OTHER: £> ... A 
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Oct. 24, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW STUDENTS TEST MARKETING SKILLS IN REGIONAL COMPETITION 

A team of four marketing students from The George Washington 
University will square off with eight other teams in the first 
Southeastern Regional MBA Marketing Case Competition, held Oct. 
25-27 in Winston-Salem, NC. The nine student teams will analyze 
and present a case based on a current strategic marketing issue 
currently facing Planters LifeSavers Co. 

"The competition will be a challenging experience for our 
students," says Pradeep Rau, assistant professor of business 
administration at GW and academic advisor to the team. "I think 
it's a great opportunity for GW to be represented among such 
distinguished institutions." 

The event is sponsored by Wake Forest University and the 
Planters LifeSavers Co., headquartered in Winston-Salem. 

GW will compete against teams from MBA programs at Wake 
Forest University, the University of North Carolina at Chapel 
Hill, Rollins College, Vanderbilt University, the University of 

-More- 



MARKETING COMPETITION 


—2 — 


Florida, the University of Tennessee at Knoxville, Georgetown 
University and the University of South Carolina. 

Student teams will be judged by a panel consisting of 
marketing executives from the Planters LifeSavers Co., Sara Lee 
Hosiery and the R.J. Reynolds Tobacco Co., as well as a leading 
advertising executive and a third-party professor from an 
accredited business school. 
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1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 
;) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery Corny) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Aflain Show 

4) Local Radio 

•) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

6) National Daily_ 

c^fWas hinfftW 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 
x -«) Daybooks 

8) ayndicaies/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

20; Foreign Media 

a) Australian 

c) Canadian 

d) Hispanic 

C§J*e«eien? 

0 French 
g) German 

b) Korean 
i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) £uSD££ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapen (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) EconQmics/Fman£C 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined oticgorks 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c Non-under¬ 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUEIEM£E 


24) Education 

a) newspaper reporters 

b) radio reporters 
cV TV report ers 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d7 Specialized publication reporters , 


29)EiJm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

V)) Hraii h Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Lite 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) yccialized publication reporters 

33) LiwiTht Cams 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

•) newspaper reporters 
d) fp**“»*n»*d puhirnmii reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) sproalrad publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) yeciaJized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) ^ecialized publication reporters 

C) ealfrfuiar lifting* 

49) Telecommunicaiions 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lutings 

50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lisungs 


51) Wte douse 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lutings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reponen 

41) Peniagon/Defcnsc 

National Secuitv 

a) newspaper reponen 

c) TV reporters 

d) specialized publication reporters 


42) Public Policy 

a) newspaper reponen 
d) specialized publication reponen 


43) Public/Intemaiional Affairs 



) newspaper reporters 

b) radio reporten 

c) TVre ponen 


d) specialized publication reponen 


44) Regulatory Agencies 


52) Women's Issues 

a) newspaper reporten 
d) specialized publication reponen 

53) WmricA^ifTiJY/liCiairc-Onaucd 

Audience 

d) specialized publications 


2) newspaper rcpcnsVcoiumns 

b) radio reporterVshows 

c) TV shows 


d) specialized puWcauonVreports 

e) calendar lutings 


55) Snace 

a) newspaper reporten/columns 

b) radio reporterVshows 

c) TV reporters 

d) specialized publication reporten 

56) President s List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reponen 

c) TV reponen 

d) specialized publication reponen 

e) calendar lutings 

58) Jewish Main 

a) newspapen 

b) broadcast 


59) AIDS 

a) newspapen 

b) Specialized ptiHlirwrinat 

c) TV reponen 

d) radio reponen 


OTHER: 


a) newspaper reponen 

b) radio reporten 

c) TV reponen 

d) specialized publication reponen 
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October 24, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

SOVIET AND U.S. SCHOOLS OF DIPLOMACY & INTERNATIONAL AFFAIRS 

OPEN DOORS TO HISTORIC ACADEMIC EXCHANGE AGREEMENT 


(WASHINGTON, DC) — Educational leaders from the U.S. and the 
USSR met at the Soviet Embassy in Washington, DC, Monday, to sign 
a historic agreement launching the first academic exchange 
program between American and Soviet schools of diplomacy and 
international affairs. 

The ceremony was followed by champagne toasts and an 
afternoon luncheon punctuated by more toasts and high spirited 
festivities as the new partners exchanged anecdotes, hopes and 
dreams for the future. 

The agreement was signed between Soviet officials and the 
Association of Professional Schools of International Affairs 
(APSIA). James Millar, director of the Institute for Sino-Soviet 
Studies at The George Washington University, will coordinate the 
program for APSIA. 

"It took one-and-a-half years to accomplish the linking of 
these two different approaches," said Andrei Stepanov, Rector of 
the Moscow State Institute of International Relations (MGIMO) 
Ministry of Foreign Affairs. 


MORE 




APS IA 


PAGE TWO 


"We can take pride that this has taken place. We are 
talking about making joint efforts in training international 
affairs specialists who will carry the burden of creating a new 
world in the 21st century," Stepanov said. 

Beginning next January, 13 U.S. schools, including GW's 
Elliott School of International Affairs, will exchange students 
and scholars with The Diplomatic Academy and The Moscow State 
Institute of International Relations for the first time ever. 

The two institutes, under the auspices of the Ministry of Foreign 
Affairs of the USSR, train more than 85 percent of all Soviet 
diplomats and Foreign Ministry officials. Both have been closed 
to western diplomats, scholars and students until now. 

"This is an unparalled opportunity for APSIA and for 
faculty and students at GW," Millar added. "The Soviet Ministry 
of Foreign Affairs has been a leading force for reform not only 
of foreign policy but also of domestic policy in the Soviet 
Union. This program provides an opportunity for our faculty and 
students to become intimately acquainted with the reforms of 
perestroika and glasnost." 

Donald E. Stokes, president of APSIA and dean of the Woodrow 
Wilson School of Public and International Affairs at Princeton 
University, signed the historic protocol with Stepanov, the 
Rector of MGIMO and Mikhail Emilianov, Vice-Rector of the 
Ministry's Diplomatic Academy. 


MORE 
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"The exchange offers future international affairs 
professional and scholars in both nations a means to bring new 
insight and fresh perspectives to the U.S.-Soviet relationship 
during this time of transition," Stokes said. Other participants 
in the ceremony were Bruce Gelb, director of the United States 
Information Agency (USIA), and high ranking Soviet officials. 

Few Soviet diplomats have ever attended U.S. schools of 
international affairs, and the agreement marks the first time 
U.S. students and scholars will have an opportunity to see how 
their Soviet counterparts are trained in diplomacy. The 
exchange will also permit research on Foreign Ministry documents 
previously closed to the West. 

More than two dozen U.S. and Soviet students and faculty 
will participate in the exchange during the first year. That 
number is expected to double in 1992. Students will spend a full 
semester at the exchange schools and faculty members up to two 
months. Both groups will have the opportunity to travel in the 
host countries during their stays. 

The 13 APSIA member schools of international affairs 
participating in the program with GW include: The American 
University, the University of California, San Diego, Columbia 
University, the University of Denver, Georgetown University, 
Harvard University, The Johns Hopkins University, the University 
of Pittsburgh, Princeton University, the University of Southern 
California, Tufts University and Yale University. 
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October 24, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

SOVIET AND U.S. SCHOOLS OF DIPLOMACY & INTERNATIONAL AFFAIRS 

OPEN DOORS TO HISTORIC ACADEMIC EXCHANGE AGREEMENT 


(WASHINGTON, DC) — Educational leaders from the U.S. and the 
USSR met at the Soviet Embassy in Washington, DC, Monday, to sign 
a historic agreement launching the first academic exchange 
program between American and Soviet schools of diplomacy and 
international affairs. 

The ceremony was followed by champagne toasts and an 
afternoon luncheon punctuated by more toasts and high spirited 
festivities as the new partners exchanged anecdotes, hopes and 
dreams for the future. 

The agreement was signed between Soviet officials and the 
Association of Professional Schools of International Affairs 
(APSIA). James Millar, director of the Institute for Sino-Soviet 
Studies at The George Washington University, will coordinate the 
program for APSIA. 

"It took one-and-a-half years to accomplish the linking of 
these two different approaches," said Andrei Stepanov, Rector of 
the Moscow State Institute of International Relations (MGIMO) 
Ministry of Foreign Affairs. 
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"We can take pride that this has taken place. We are 
talking about making joint efforts in training international 
affairs specialists who will carry the burden of creating a new 
world in the 21st century," Stepanov said. 

Beginning next January, 13 U.S. schools, including GW's 
Elliott School of International Affairs, will exchange students 
and scholars with The Diplomatic Academy and The Moscow State 
Institute of International Relations for the first time ever. 

The two institutes, under the auspices of the Ministry of Foreign 
Affairs of the USSR, train more than 85 percent of all Soviet 
diplomats and Foreign Ministry officials. Both have been closed 
to western diplomats, scholars and students until now. 

"This is an unparalled opportunity for APSIA and for 
faculty and students at GW," Millar added. "The Soviet Ministry 
of Foreign Affairs has been a leading force for reform not only 
of foreign policy but also of domestic policy in the Soviet 
Union. This program provides an opportunity for our faculty and 
students to become intimately acquainted with the reforms of 
perestroika and glasnost." 

Donald E. Stokes, president of APSIA and dean of the Woodrow 
Wilson School of Public and International Affairs at Princeton 
University, signed the historic protocol with Stepanov, the 
Rector of MGIMO and Mikhail Emilianov, Vice-Rector of the 
Ministry's Diplomatic Academy. 
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"The exchange offers future international affairs 
professional and scholars in both nations a means to bring new 
insight and fresh perspectives to the U.S.-Soviet relationship 
during this time of transition," Stokes said. Other participants 
in the ceremony were Bruce Gelb, director of the United States 
Information Agency (USIA), and high ranking Soviet officials. 

Few Soviet diplomats have ever attended U.S. schools of 
international affairs, and the agreement marks the first time 
U.S. students and scholars will have an opportunity to see how 
their Soviet counterparts are trained in diplomacy. The 
exchange will also permit research on Foreign Ministry documents 
previously closed to the West. 

More than two dozen U.S. and Soviet students and faculty 
will participate in the exchange during the first year. That 
number is expected to double in 1992. Students will spend a full 
semester at the exchange schools and faculty members up to two 
months. Both groups will have the opportunity to travel in the 
host countries during their stays. 

The 13 APSIA member schools of international affairs 
participating in the program with GW include: The American 
University, the University of California, San Diego, Columbia 
University, the University of Denver, Georgetown University, 
Harvard University, The Johns Hopkins University, the University 
of Pittsburgh, Princeton University, the University of Southern 
California, Tufts University and Yale University. 
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ocal Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
^ N a)City Desk 

o) National Desk 

c ) Broadcast 

d) Daybooks ' 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

151 Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 


29) Eilm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 
321 Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

471 Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) £flflSMl£I 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finangfi 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
251 Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

281 Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 
341 Libraries 

d) specialized publication reporters 

351 Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

361 Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Mimims 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

401 Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

4»)Pcmagon/Pcfcnsc 
National Stonily 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lniemational Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

441 Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


501 Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

si) While House 

a) newspaper reporters 

b) radio reporters^* 

c) TV reporters 

d) specialized publication reporters 

52) W Qmgrf S ISSUgS 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Orientcd 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV' rhows 

d) specialized publications/reports 

e) calendar listings 

551 Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

a) newspaper reporters 
^ e) TVTepor iCf3^ 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 
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Oct. 24, 1990 


MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

TERRORISM AND THE PERSIAN GULF CRISIS 

Yonah Alexander, research professor at The George Washington 
University, and leading experts from Capitol Hill, the Defense 
Department and local think-tanks will discuss the threat of 
terrorist attacks during the current Persian Gulf crisis at a 
briefing, Tuesday, Oct. 30, from 9:30 to 11:30 a.m., in GW's 
Marvin Center, 800 21st St., NW. 

Alexander, who recently returned from Europe and the Middle 
East where he met with high-level government officials, will 
chair the briefing. The discussion will focus on how the hostile 
takeover of Kuwait by Iraq's president Saddam Hussein will affect 
terrorist actions in the region and in other parts of the world. 

Currently scheduled participants in "The Gulf Crisis and 
Terrorism" are Marvin Feuerwerger, senior strategic fellow, 
Washington Institute for Near East Policy; Robert A. Friedlander, 
chief counsel, U.S. Senate Committee on Foreign Relations; 

Shireen Hunter, deputy director of Middle East studies, Center 
for Strategic and International Studies; Michael Kraft, Office of 


—MORE— 



"THE GULF CRISIS AND TERRORISM 


•• 


—2 — 


the Ambassador-at-large for counter terrorism, U.S. Department 
of State; Thomas Parker, legislative assistant, U.S. Senator 
Joseph Lieberman, Peter Probst, special assistant to the 
secretary of defense, U.S. Department of Defense; and Abdul Aziz 
Said, professor of international relations, The American 
University. 

Alexander, a noted authority on terrorism, has authored or 
edited more than 40 books on international affairs, terrorism and 
psychological warfare. His most recent book, "Terrorism and the 
Media: Dilemmas for Government, Journalists and the Public," 

will be published in the coming weeks by Brassey's, Inc. 

Alexander's frequent briefings on terrorism at The George 
Washington University bring together top policy analysts, 
military and government representatives and scholars from around 
the world. In addition to being a research professor at GW, he 
serves as an advisor to the U.S. Congressional Office of 
Technological Assessment and is director of the International 
Security Council's Terrorism Strategy Project. 

—30— 


NOTE: Media interested in attending the briefing should contact 

Kellie J. Boyet, GW Office of University Relations, at 
(202) 994-6460. 
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the Ambassador-at-large for counter terrorism, U.S. Department 
of State; Thomas Parker, legislative assistant, U.S. Senator 
Joseph Lieberman, Peter Probst, special assistant to the 
secretary of defense, U.S. Department of Defense; and Abdul Aziz 
Said, professor of international relations, The American 
University. 

Alexander, a noted authority on terrorism, has authored or 
edited more than 40 books on international affairs, terrorism and 
psychological warfare. His most recent book, "Terrorism and the 
Media: Dilemmas for Government, Journalists and the Public," 

will be published in the coming weeks by Brassey's, Inc. 

Alexander's frequent briefings on terrorism at The George 
Washington University bring together top policy analysts, 
military and government representatives and scholars from around 
the world. In addition to being a research professor at GW, he 
serves as an advisor to the U.S. Congressional Office of 
Technological Assessment and is director of the International 
Security Council's Terrorism Strategy Project. 
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NOTE: Media interested in attending the briefing should contact 

Kellie J. Boyet, GW Office of University Relations, at 
(202) 994-6460. 
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1) Local Daily 

a) Metro Desk 
-—v b) Style, Capital Life 
z) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PC Coumy) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

cj_PSA Dtraciot--- 

W JaikShow^ublic AffainSho w^ 

4) Local Radio 

a) News Director 

b) PSA Director 


5) General Interest and News Magazine 

a) Local Coverage 

h) National Coverage 

6) National Daily 

•) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

v # ndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 



14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


IS) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


16^bllege New4j*pen (loc*l) 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

c) Special Campus 
0 Dean’s List 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


e) Non-Network Radio Talk Shows 


10) Foreign Media 

a) Australian 


^ b) Briti sh > 
c)Canadian 


d) Hispanic 

ijrTencn 
g) German 

b) Korean 
i) Chinese 


22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Lisungs 

23) Economics/Fmance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 

which follow art major categories, 
containing eitensive media listings in 
sub-categories a, b, c Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT « AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters— __ 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EflYirmmcni 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) £jJm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

30) Healih Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Uh 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33 ) Uw/ 7 hc Cains 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lisungs 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar lisungs 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) fcmagt/n/DcfcDsc 

Nauonal Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lnifmanorial Affair, 

Sme Deoanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaperjeparten 
d) Specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) ^legalized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Tclccotnmunicaijons 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) laid 

a) newspaper reporters 

b) specialized pu b licatio n s 

(in-flight magazines) 
z) travel trade publications 

51) WLltf House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 

d) specialized pubUcabon reporters 

53) Women/FamdvA^isure-Onenied 

Audience 

d) specialized publications 

54) Youth-Onenicd Audience 

m) nc wspeper rsporters/codumr-s 

b) radio reporterVsbows 

c) TV shows 

d) specialized publicaiionVreporis 

e) calendar listings 

55) Space 

a) newspaper reparterVcolumns 

b) radio reporterVsbows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) Terro rism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

•) newspapers 

b) fp*****!**^ piMririnnt 

c) TV reporters 

d) radio reporters 
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October 25, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

DEBATORS CONCLUDE: U.S. STILL NUMBER ONE! 

THANKS TO MILITARY MIGHT AND POP CULTURE 

By the end of last Tuesday's lively, sometimes humorous, 
debate on "America's Decline: Myth or Reality?" at The George 
Washington University, an audience of some 300 students, 
scholars, business leaders and politicos learned that the U.S. 
remains the number one superpower — thanks to a combination of 
military might, popular ideologies and the spread of pop 
culture. 

The theme of the debate was taken from "The Myth of 
America's Decline: Leading the World Economy Into the 1990s," a 
newly released book by Henry Nau, associate dean of GW's Elliott 
School of International Affairs and the initiator of the debate. 
Panelists included Ben Wattenberg, syndicated columnist, radio 
commentator and author of a new book, "The First Universal 
Nation;" Robert Lieber, author and professor in the department of 
government at Georgetown University; Michael Vlahos, director of 
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the Center for the Study of Foreign Affairs and Nau. 

Nau opened the debate stating that "there is a convergence 
of democratic principles around the world" as former non- 
democratic nations model reforms using democratic and free market 
principles. America is not declining, he said. It is sharing 
its power and principles to create a more congenial world where 
control and ownership don't matter as much. 

"In power terms, the U.S. still remains the number one 
superpower in the world," panelist Lieber conceded. U.S. 
military might in the Persian Gulf crisis is a prime indicator of 
that, he said, and the Soviet Union has been significantly 
weakened by its domestic problems. 

However, Lieber criticized American policies that he said 
have contributed to such domestic problems as high crime, an 
educational crisis and "the largest financial swindle in all of 
human history," a reference to the savings & loan scandal. 

Though the U.S. remains a superpower, "something is wrong 
with our power, economy and political leadership," he said. 

Does this mean the U.S. needs a revival? 

"I don't think the U.S. is in need of revival because it 
never went into decline!" insisted Wattenberg. 

Declinists debate a nation's strength in terms of economics, 
Wattenberg explained. "But who was the leading economic nation 
in the 70s?" he asked the audience. "Kuwait! I say that getting 
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into some of these economic arguments is irrelevant. My 
argument is that we've never been more influential and we will 
become more influential in the 1990s." 

Wattenberg then told a story of an Iraqi citizen 
who while denouncing America as the "Great Satan" to a U.S. 
newspaper reporter suddenly halted the interview to go watch the 
Bob Newhart Show. 

"We are the number one military might. We have won the Cold 
War, and American — or English if you want to use the archaic 
term, is the first universal language since the Tower of Babel. 

"American popular culture, for good or ill, is sweeping the 
world as it never has before!" Wattenberg concluded. 

"There is vitality in America," Vlahos agreed. "We have the 
strength to lead. The world change we're helping to unlock comes 
at a time of big change in American society." 

The question, Vlahos suggested, may not be is American 
influence declining around the world? but "Do we have things 
right at home?" 
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October 25, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

DEBATORS CONCLUDE: U.S. STILL NUMBER ONE! 

THANKS TO MILITARY MIGHT AND POP CULTURE 

By the end of last Tuesday's lively, sometimes humorous, 
debate on "America's Decline: Myth or Reality?" at The George 
Washington University, an audience of some 300 students, 
scholars, business leaders and politicos learned that the U.S. 
remains the number one superpower — thanks to a combination of 
military might, popular ideologies and the spread of pop 
culture. 

The theme of the debate was taken from "The Myth of 
America's Decline: Leading the World Economy Into the 1990s," a 
newly released book by Henry Nau, associate dean of GW's Elliott 
School of International Affairs and the initiator of the debate. 
Panelists included Ben Wattenberg, syndicated columnist, radio 
commentator and author of a new book, "The First Universal 
Nation;" Robert Lieber, author and professor in the department of 
government at Georgetown University; Michael Vlahos, director of 
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the Center for the Study of Foreign Affairs and Nau. 

Nau opened the debate stating that "there is a convergence 
of democratic principles around the world" as former non- 
democratic nations model reforms using democratic and free market 
principles. America is not declining, he said. It is sharing 
its power and principles to create a more congenial world where 
control and ownership don't matter as much. 

"In power terms, the U.S. still remains the number one 
superpower in the world," panelist Lieber conceded. U.S. 
military might in the Persian Gulf crisis is a prime indicator of 
that, he said, and the Soviet Union has been significantly 
weakened by its domestic problems. 

However, Lieber criticized American policies that he said 
have contributed to such domestic problems as high crime, an 
educational crisis and "the largest financial swindle in all of 
human history," a reference to the savings & loan scandal. 

Though the U.S. remains a superpower, "something is wrong 
with our power, economy and political leadership," he said. 

Does this mean the U.S. needs a revival? 

"I don't think the U.S. is in need of revival because it 
never went into decline!" insisted Wattenberg. 

Declinists debate a nation's strength in terms of economics, 
Wattenberg explained. "But who was the leading economic nation 
in the 70s?" he asked the audience. "Kuwait! I say that getting 
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into some of these economic arguments is irrelevant. My 
argument is that we've never been more influential and we will 
become more influential in the 1990s." 

Wattenberg then told a story of an Iraqi citizen 
who while denouncing America as the "Great Satan" to a U.S. 
newspaper reporter suddenly halted the interview to go watch the 
Bob Newhart Show. 

"We are the number one military might. We have won the Cold 
War, and American — or English if you want to use the archaic 
term, is the first universal language since the Tower of Babel. 

"American popular culture, for good or ill, is sweeping the 
world as it never has before 1" Wattenberg concluded. 

"There is vitality in America," Vlahos agreed. "We have the 
strength to lead. The world change we're helping to unlock comes 
at a time of big change in American society." 

The question, Vlahos suggested, may not be is American 
influence declining around the world? but "Do we have things 
right at home?" 
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October 24, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

DEBATORS CONCLUDE: U.S. STILL NUMBER ONE! 

THANKS TO MILITARY MIGHT AND POP CULTURE 

By the end of last Tuesday's lively, sometimes humorous, 
debate on "America's Decline: Myth or Reality?" at The George 
Washington University, an audience of some 300 students, 
scholars, business leaders and politicos learned that the U.S. 
remains the number one superpower — thanks to a combination of 
military might, popular ideologies and the spread of pop 
culture. 

The theme of the debate was taken from "The Myth of 
America's Decline: Leading the World Economy Into the 1990s," a 
newly released book by Henry Nau, associate dean of GW's Elliott 
School of International Affairs and the initator of the debate. 
Panelists included Ben Wattenberg, syndicated columnist, radio 
commentator and author of a new book, "The First Universal 
Nation;" Robert Lieber, author and professor in the department of 
government at Georgetown University; Michael Vlahos, director of 
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the Center for the Study of Foreign Affairs and Nau. 

Nau opened the debate stating that "there is a convergence 
of democratic principles around the world" as former non- 
democratic nations model reforms using democratic and free market 
principles. America is not declining, he said. It is sharing 
its power and principles to create a more congenial world where 
control and ownership don't matter as much. 

"In power terms, the U.S. still remains the number one 
superpower in the world," panelist Lieber conceded. U.S. 
military might in the Persian Gulf crisis is a prime indicator of 
that, he said, and the Soviet Union has been significantly 
weakened by its domestic problems. 

However, Lieber criticized American policies that he said 
contributed to such domestic problems as high crime, an 
educational crisis and "the largest financial swindle in all of 
human history," he said)referring to the savings & loan scandal. 

Though the U.S. remains a superpower, "something is wrong 
with our power, economy and political leadership," he said. 

Does this mean the U.S. needs a revival? 

"I don't think the U.S. is in need of revival because it 
never went into decline!" insisted Wattenberg. 

Declinists debate a nation's strength in terms of economics, 
Wattenberg explained. "But who was the leading economic nation 
in the*70s?" he asked the audience. "Kuwait! I say that getting 
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into some of these economic arguements is irrelevant. My 
arguement is that we've never been more influential and we will 
become more influential in the 1990s.” 

Wattenberg then told a story of an Iraqi soldier who while 
denouncing America as the "Great Satan" to a U.S. newspaper 
reporter halted the interview to go watch the Bob Newhart Show. 

"We are the number one military might. We have won the Cold 
War and American — or English if you want to use the archaic 
term, is the first universal language since the Tower of Babel. 

"American popular culture, for good or ill, is sweeping the 
world as it never has before!" Wattenberg concluded. 

"There is vitality in America," Vlahos agreed. "We have the 
strength to lead. The world change we're helping to unlock comes 
at a time of big change in American society." 

f 

The question, Vlahos suggested, may not be is American 
influence declining around the worldrbut "Do we have things right 
at home?" 
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Oct. 25, 1990 


MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 
Milt Bailey 
(202) 994-6160 


MEDIA ADVISORY 

CONGRESSIONAL CANDIDATE ELEANOR HOLMES NORTON 

TO SPEAK AT GW'S "NEW DIRECTIONS" 

Eleanor Holmes Norton, a candidate for the District of 
Columbia's seat in Congress, will address alumni of The George 
Washington University's School of Education and Human 
Development at their annual gathering, Saturday, Oct. 27, at 
9:30 a.m. in the University's Funger Hall, 2201 G. St., NW. 

This year's "New Directions XV" program, running from 9:00 
a.m to 12:30 p.m., focuses on "The Multicultural Community: A 
Resource for the Future." 

Norton will deliver the Harry Grubb Detwiler Memorial 
Address, named after a former SEHD faculty member. 

During the program, participants in "New Directions XV" will 
have the choice of attending seven different panel discussions 
dealing with multiculturalism. The sessions will be led by SEHD 
faculty and fellow alumni, including former National Education 
Association President Mary Hatwood Futrell, currently a senior 
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"NEW DIRECTIONS XV" WITH ELEANOR HOLMES NORTON... 


—2 — 


fellow and associate director of GW's Center for the Study of 
Education and Nationl Development. 

Discussion topics include "Multiculturalism: Demographics, 
Testing, Institutional Programs," "Crosscultural Counseling," 
"Museums Serving the Multicultural Community: A Case Study of 
the Arthur M. Sackler Gallery," "Fifth-Year Teacher Education 
Programs: Multicultural Implications," and the "Differences 

Between Caucasians, Blacks, Asians and Hispanics in Locus of 
Control and Achievement." 


—30— 


**Media wishing to cover Ms. Norton's speech or any of the 
sessions should contact Kellie J. Boyet, GW Office of University 
Relations, at (202) 994-6460, or Milt Bailey, SEHD, at (202) 994- 
6160. 
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AUTHOR: 
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DATE RELEASED: 
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1) Load Daily 

a) Metro Desk 

b) Style, Capital Life 
" ^ c) National Desk 


4 .) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Pubiic Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Sbow/Public Affairs Show 


5) General Interest and News Magazine 

a) Local Coverage 

W 


6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 


7) Wire Services 

a) City Desk 

b) NanonaJ Desk 

c) Broadcast 


iicaies/News Services 

a) Newspapers 

b) Broadcast 



9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


10) Foreign Media 

a) Australian 

b) British 

d) Hispanic 

0 French 
g) German 

b) Korean 
i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Busmen 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16 ) College Newspapen (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Econanics/Finanw 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined niegurks 
which follow art major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

1 

m) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


24 ) l-dne»tj ioD 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

m health Starvic^ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) UtK 

a) newspaper reporters 

b) ratho reporters 

c) TV reporters 

d) specialized publication reporters 

33) L«w/Tht Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 
^ specialized pu blication reporters 
' e) calendar listings 


36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Mimt 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

Naupnal SccuniY 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lnif manorial Affain 

SmcPtpanmau 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agcncitt 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized pubUcauoa reporters 

48) Technology 

a) newspaper reporters 
C)TV reporters 

d) specialized publication reporters 

e) calendar lutings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Ioifii 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) Wbnc HQUSC 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

51) Women^amilv/Leisure^Qnenied 
Audience 

d) specialized publications 

54) Youih-Oriented Audience 

a) newspaper reponers/columns 

b) radio reporterVshows 

c) TV shows 

d) specialized publicationVreports 

e) calendar listings 

55) Space 

a) newspaper reporterVcdumns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) y pecinliyfd puhly-winnt 

C) TV reporters 
d) radio reporters 
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October 25, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

SCHOLARS AND POET HEADLINE 
GW SPEAKERS SERIES ON LATIN AMERICA 

The following speakers will be presented in The George 
Washington University’s Latin American Studies Speakers Series. 

Tue. Oct. 30 "The U.S., Latin America & The World 

11 a.m. Since World War II" 

Corcoran Hall, 302 Speaker - Joseph Tulchin, director of the 


725 21st St., NW 

Latin American Program at the Wilson Center. 
Author of "Argentina & the U.S.: A Conflicted 
Relationship" (1990) and "Latin American 
Nations in World Politics" (1985). 

Wed. Nov. 7 

4-6 p.m. 

"Insurgents vs. Regimes in Latin America" 

Stuart Hall, 108 
2013 G St., NW 

Speaker - Timothy Wickham, asst, professor of 
sociology at Georgetown University. He has 
written extensively on guerilla movements and 
revolutions in Latin America and has recently 
concluded a book on the subject, following a 
decade of research. 

Mon. Nov. 19 

2 p.m. 

Readings By Peruvian Poet Javier Sologuren 

Stuart Hall, 108 
2013 G St., NW 

Speaker - Javier Sologuren, born in Lima, 

Peru and a member of the Peruvian Academy of 
Language. His poetic works appear under the 
general title Vida Continua, 1939 to 1989, 
and are popular worldwide. His style 
originated from the modernist tradition in 
Latin America. Poetic themes cover love, 
society, and cultural issues in modern Peru 
and Latin America. 
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October 25, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 


SCHOLARS AND POET HEADLINE 
GW SPEAKERS SERIES ON LATIN AMERICA 


The following speakers will be presented in The George 
Washington University's Latin American Studies Speakers Series. 


Tue. Oct. 30 
11 a.m. 

Corcoran Hall, 302 
725 21st St., NW 


"The U.S., Latin America & The World 
Since World War II" 

Speaker - Joseph Tulchin, director of the 
Latin American Program at the Wilson Center. 
Author of "Argentina & the U.S.: A Conflicted 
Relationship" (1990) and "Latin American 
Nations in World Politics" (1985). 


Wed. Nov. 7 
4-6 p.m. 

Stuart Hall, 108 
2013 G St., NW 


"Insurgents vs. Regimes in Latin America" 


Speaker - Timothy Wickham, asst, professor of 
sociology at Georgetown University. He has 
written extensively on guerilla movements and 
revolutions in Latin America and has recently 
concluded a book on the subject, following a 
decade of research. 


Mon. Nov. 
2 p.m. 


19 


Stuart Hall, 108 
2013 G St., NW 


Readings By Peruvian Poet Javier Sologuren 


Speaker - Javier Sologuren, born in Lima, 
Peru and a member of the Peruvian Academy of 
Language. His poetic works appear under the 
general title Vida Continua, 1939 to 1989, 
and are popular worldwide. His style 
originated from the modernist tradition in 
Latin America. Poetic themes cover love, 
society, and cultural issues in modern Peru 
and Latin America. 
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Oct. 25, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


Af]_A 

A F2 A NATIVE PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

A F3 A will perform the featured role of A F4 A in The George 
Washington University production — and Washington debut of — 
"Stars in the Morning Sky," by Soviet playwright Alexander Galin. 
A F5 A 

Directing the production is renowned Czechoslovak-born 
actor/director Jiri Fisher, who has earned international acclaim 
for directing tours of Vaclav Havel's play "Audience." Fisher is 
guest-artist-in-residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. A F6 A 


—30— 


NOV. 8, 1990 




MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


SPECIAL TO THE MAINLINE TIMES 

WINWOOD RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

Jessica Morris, of Winwood, Pa. performed the featured role 
of Maria last week in The George Washington University production 
— and Washington debut of — "Stars in the Morning Sky," by 
Soviet playwright Alexander Galin. Morris is a junior studying 
theatre at the University. 

Czechoslovak-born actor/director Jiri Fisher, who has earned 
international acclaim for directing tours of Vaclav Havel's play 
"Audience" directed the production. Fisher is guest-artist-in¬ 
residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "Working with Jiri was a very different, 
and challenging experience," says Morris. "He treated us like 
professionals." 
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Nov. 8, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


SPECIAL TO THE MAINLINE TIMES 

WINWOOD RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

Jessica Morris, of Winwood, Pa. performed the featured role 
of Maria last week in The George Washington University production 
— and Washington debut of — "Stars in the Morning Sky," by 
Soviet playwright Alexander Galin. Morris is a junior studying 
theatre at the University. 

Czechoslovak-born actor/director Jiri Fisher, who has earned 
international acclaim for directing tours of Vaclav Havel's play 
"Audience" directed the production. Fisher is guest-artist-in¬ 
residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "Working with Jiri was a very different, 
and challenging experience," says Morris. "He treated us like 
professionals." 
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Oct. 25, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


SPECIAL TO THE CORAL SPRINGS FORUM 

CORAL SPRINGS RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

Tim Gore, of Coral Springs, Fla., will perform the featured 
role of Nicolai in The George Washington University production — 
and Washington debut of — "Stars in the Morning Sky," by Soviet 
playwright Alexander Galin. Gore is a freshman at the University. 

Directing the production is renowned Czechoslovak-born 
actor/director Jiri Fisher, who has earned international acclaim 
for directing tours of Vaclav Havel's play "Audience." Fisher is 
guest-artist-in-residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "Acting under Jiri Fisher has been a great 
experience," says Gore. "He has really influenced me as to how I 
look at acting." 
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Oct. 25, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


SPECIAL TO THE CORAL SPRINGS FORUM 

CORAL SPRINGS RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY” 

Tim Gore, of Coral Springs, Fla., will perform the featured 
role of Nicolai in The George Washington University production — 
and Washington debut of — "Stars in the Morning Sky," by Soviet 
playwright Alexander Galin. Gore is a freshman at the University. 

Directing the production is renowned Czechoslovak-born 
actor/director Jiri Fisher, who has earned international acclaim 
for directing tours of Vaclav Havel's play "Audience." Fisher is 
guest-artist-in-residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "Acting under Jiri Fisher has been a great 
experience," says Gore. "He has really influenced me as to how I 
look at acting." 
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Oct. 25, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


SPECIAL TO THE HEROLD 

WHITEHOUSE RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

Kathy Wittes, of Whitehouse, Oh., will perform the featured 
role of Maria in The George Washington University production — 
and Washington debut of — "Stars in the Morning Sky," by Soviet 
playwright Alexander Galin. Wittes is a freshman studying 
political science and theatre. 

Directing the production is renowned Czechoslovak-born 
actor/director Jiri Fisher, who has earned international acclaim 
for directing tours of Vaclav Havel's play "Audience." Fisher is 
guest-artist-in-residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "The entire experience of working with 
Jiri and meeting Alexander Galin is more than I could have 
imagined," says Wittes. 
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Oct. 25, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


SPECIAL TO THE HEROLD 

WHITEHOUSE RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

Kathy Wittes, of Whitehouse, Oh., will perform the featured 
role of Maria in The George Washington University production — 
and Washington debut of — "Stars in the Morning Sky," by Soviet 
playwright Alexander Galin. Wittes is a freshman studying 
political science and theatre. 

Directing the production is renowned Czechoslovak-born 
actor/director Jiri Fisher, who has earned international acclaim 
for directing tours of Vaclav Havel's play "Audience." Fisher is 
guest-artist-in-residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "The entire experience of working with 
Jiri and meeting Alexander Galin is more than I could have 
imagined," says Wittes. 
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Oct. 25, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


SPECIAL TO THE ASBURY PARK PRESS 

WAYSIDE, NJ RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

William Portman, of Wayside, NJ, will perform the featured 
role of Alexander in The George Washington University production 
— and Washington debut of — "Stars in the Morning Sky," by 
Soviet playwright Alexander Galin. Portman is a senior studying 
American literature and theatre. 

Directing the production is renowned Czechoslovak-born 
actor/director Jiri Fisher, who has earned international acclaim 
for directing tours of Vaclav Havel's play "Audience." Fisher is 
guest-artist-in-residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "We work hard because Jiri literally makes 
every line in the play count," says Portman. "And it was an 
amazing opportunity to meet the playwright." 
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Oct. 25, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


SPECIAL TO THE ASBURY PARK PRESS 

WAYSIDE, NJ RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

William Portman, of Wayside, NJ, will perform the featured 
role of Alexander in The George Washington University production 
— and Washington debut of — "Stars in the Morning Sky," by 
Soviet playwright Alexander Galin. Portman is a senior studying 
American literature and theatre. 

Directing the production is renowned Czechoslovak-born 
actor/director Jiri Fisher, who has earned international acclaim 
for directing tours of Vaclav Havel's play "Audience." Fisher is 
guest-artist-in-residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "We work hard because Jiri literally makes 
every line in the play count," says Portman. "And it was an 
amazing opportunity to meet the playwright." 






Oct. 25, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 

SPECIAL TO THE MANHASSET PRESS 

MANHASSET RESIDENT PERFORMS IN WASHINGTON DEBUT OF 
"STARS IN THE MORNING SKY" 

Karen Hinsworth, of Manhasset, NY, will perform the featured 
role of Laura in The George Washington University production — 
and Washington debut of — "Stars in the Morning Sky," by Soviet 
playwright Alexander Galin. Hinsworth is a sophomore studying 
theatre. 

Directing the production is renowned Czechoslovak-born 
actor/director Jiri Fisher, who has earned international acclaim 
for directing tours of Vaclav Havel's play "Audience." Fisher is 
guest-artist-in-residence at the University. 

Cast members had the opportunity to work with the acclaimed 
director, and as part of the production, they also met with 
Galin, the playwright. "It has been a wonderful opportunity for 
everyone in the production to work with a foreign director and 
playwright," says Hinsworth, a seasoned actress. 
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SLUG: _ 

AUTHOR: /Q DAT^>ELEASED: oOf. 9 a / HO 


^ _1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 



c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

^ flj 1 al k how/Public Affairs SH^w 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 



jHome Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 
* "A) National Desk 
,) Broadcast 


8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

< IJ NorrWetwonnSSCTal'nTlSV? 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


^ 22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finaocg 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
tub-categories a, b, c, Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

^^Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27 ) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) EM 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Conns 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel_ 

g-TTnewsoaper reporters Z2 

b) specialized publications 

(in-flight magazines) 
^^T^aveltnSrpubFESOTr^ 

51) Miite House 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) W ome n's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Qrientcd 

Audiems 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 


39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Peniagon/Dcfensc 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 


55) Sj2i££ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pulacaiion reporters 

56) President s List 

a) media 

b) colleagues 

37) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58 ) Jewish Malia 

a) newspapers 

b) broadcast 


OTHER: 


43) Public/lmcmaiional Attain 
Slate Dcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


/G t\ 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters EFFECTIVE 5/89, GWU 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

















































Oct. 26, 1990 


CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

WORLD TOURISM RECORDS TO BE ANNOUNCED AT GW'S FIRST 

INTERNATIONAL ASSEMBLY ON TOURISM POLICY 

Representing more than 40 countries, leading experts in the 
travel and tourism industry will be at The George Washington 
University next week to attend the First International Assembly 
on Tourism Policy. The assembly, to be held Tues., Oct 30 to 
Friday, Nov. 2, is being organized by GW's Tourism Policy Forum. 

During the asssembly, new information on tourism indicators, 
trends and policies culled from presentation papers, along with 
ground-breaking data on international tourism conducted by the 
World Tourism Organization, will be made public for the first 
time. 

Assembly participants will gather into various groups to 
discuss major issues affecting world tourism and make 
recommendations on improving the industry internationally. 
Highlights during the assembly include seminars on "Tourism and 
the Environment: Realities in the 1990's," "Prioritizing 
Economic, Social, Environmental Impact-Related Issues" and 
"Barriers and Obstacles Inhibitng Tourism Development." Other 
seminars will target regional tourism concerns. 


—MORE— 





INTERNATIONAL ASSEMBLY ON TOURISM POLICY AT GW... 


— 2 — 


A teleconference, sponsored by USIA-WORLDNET, will be held 
on the last day of the assembly. During the event, tourism 
experts from the United States, Venezuela and Mexico will discuss 
the assembly•s recommendations. 

The recommendations developed and background papers 
authored by more than 50 leaders in the tourism field will be 
published in an upcoming issue of "World Tourism Review." 

The Tourism Policy Forum is a non-profit research and 
analysis group of The George Washington University's School of 
Education and Human Development. Established in 1988, the forum 
assists governments and businesses worldwide in developing 
international tourism policy, publishes research and position 
papers and brings together tourism officials in many other 
countries to discuss issues affecting world travel. 






Oct. 26, 1990 

CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

WORLD TOURISM RECORDS TO BE ANNOUNCED AT GW'S FIRST 

INTERNATIONAL ASSEMBLY ON TOURISM POLICY 

Representing more than 40 countries, leading experts in the 
travel and tourism industry will be at The George Washington 
University next week to attend the First International Assembly 
on Tourism Policy. The assembly, to be held Tues., Oct 30 to 
Friday, Nov. 2, is being organized by GW's Tourism Policy Forum. 

During the asssembly, new information on tourism indicators, 
trends and policies culled from presentation papers, along with 
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DATE RELEASED: 






xxal Daily 

a) M etro Desk 

b) Style ^Capital Life 

c) Naiional Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
" v a) City Desk 

d) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

151 Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


per repo rters 


20) Consume 

^aTne 

E) radio reporters 

c) rVjrpttftor 

d) specialized pu blication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


29) Eilm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30 ) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 
321 Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33 ) Law/The..Cpurtt 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 
341 Libraries 

d) specialized publication reporters 

351 Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a)newspaper reporters 
, b) specialized publications * 
(in-flight magazines) 
z) travel trade publications 

51) MiULHfiliS£ 

a) newspaper reporters 

b) radio reporters - *^ 

c) TV reporters 

d) specialized publication reporters 

52) Womens Janes 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Oriented 

Audiem& 

d) specialized publications 

54) Ypudi-Qricmed Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 


e) Non-Network Radio Talk Shows 

22) Drama 

38) MUSSIUUS 

d) specialized publications/reports 

10) Foreign Media 

a) newspaper reporters 

b) radio reporters 

d) specialized publication reporters 

e) calendar listings 

a) Australian 

c) TV reporters 

39) Music 

55)Sna££ 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 

c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized pul'icaiion reporters 

0 French 

a) newspaper reporters 

e) calendar listings 


g) German 

b) radio reporters 


56) President's List 

h) Korean 

c) TV reporters 

40) Politics 

a) media 

i) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

b) colleagues 

(NOTE: Underlined categories 

24) Education 

c) TV reporters 

57) IcnGQsm 

a) newspaper reporters 

d) specialized publication reporters 

a) newspaper reporters 

which follow are major categories, 

b) radio reporters 


c) TV reporters 

containing extensive media listings in 

c) TV reporters 

41) Pcniagon/Defensc 

d) specialized publication reporters 

sub-categories a, h, c. Non-under- 
lined categories generally contain 

d) specialized publication reporters 

National ScturiiY 
a) newspaper reporters 

e) calendar listings 

listings limited to local media in sub- 

25) Energy 

c) TV reporters 

58) Jewish Media 

categories a, b, c. 

a) newspaper reporters 
c) TV reporters 

d) specialized publication reporters 

a) newspapers • 

b) broadcast 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Ait 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EnYiiramcni 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Iniemaiional Attain 

Siaic Pcpanmem 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


OTHER: _ / /o 
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AUTHOR: 
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DATE RELEASED: 


/ o j A, b f e j o 


xxaJ Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
<--v a) City Desk 

o) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Couns 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) W ome n's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Lcisure-Qriemcd 

AudlCOgfi 

d) specialized publications 

54) Youih-Qrienied Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 


e) Non-Network Radio Taik Shows 

22) Drama 

38 ) Museums 

d) specialized publication*/! epcris 

10) Foreign Media 

a) newspaper reporters 

b) radio reporters 

d) specialized publication reporters 

e) calendar listings 

a) Australian 

c) TV reporters 

39) Music 

55) S£a££ 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 


c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized publication reporters 

0 French 

a) newspaper reporters 

e) calendar listings 


g) German 

b) radio reporters 


56) Presidents List 

h) Korean 

c) TV reporters 

40) Politics 

a) media 

i) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

b) colleagues 

(NOTE: Underlined categories 

24) Education 

c) TV reporters 

57)imcii<im 

a) newspaper reporters 

d) specialized publication reporters 

a) newspaper reporters 

which follow are major categories, 

b) radio reporters 


c) TV reporters 


containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


41) Pentagon/Defense 

National SccurilY 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemational Affairs 

Smc Deganmem 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


d) specialized publication reporters 

e) calendar listings 

38 ) Jewish Media 

a) newspapers 

b) broadcast 
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Oct. 26, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW PROFESSOR SPEAKS OUT ON NEED FOR CAREER EDUCATION 

Making poor career decisions leads to dissatisfaction and 
disfunction in one's job. This situation develops into 
diminishing productivity for the organization, a luxury the 
country can no longer afford, contends career strategist 
Salvatore Divita. To combat this decline in productivity, Divita 
says our nation's colleges and universities must begin taking a 
more active role in educating students about career/life 
decision-making. 

A professor of marketing at The George Washington 
University, Divita has spent more than 20 years counseling 
students and professionals in career decisions. "While the 
course content of higher education responds to the changing 
world," says Divita, "the 'role' of higher education has not 
changed. Universities have assumed that alumni know how to use 
the knowledge they have acquired. Evidence suggests otherwise. 

"In a competitive environment," Divita adds, "it is in the 
best interest of the university to help students make good use of 


—MORE— 



NEED FOR CAREER EDUCATION... 


—2 — 


their knowledge. Alumni with fulfilling jobs will look back on 
their institution with fonder regards." 

He contends that the academic community has so far been 
reluctant to engage in "career education" because it does not 
view the subject as sufficiently analytical. Career placement 
literature lacks the intellectual rigor of educational 
literature; career seminars on resume and letter writing, 
interviewing techniques, and job strategies are training 
mechanisms, not educational methods. 

Divita believes that the process of developing a career 
strategy is a rigorous educational experience, and one that he 
has demanded from his students during the last 15 years of his 
teaching career. His "Personal Marketing" course at GW has been 
met with high acclaim by its students. 

Divita's basic premise is that people need to create demand 
for their services and market themselves as products, using the 
same marketing elements in product marketing — market research, 
segmentation and targeting, packaging, product design, promotion, 
selling, pricing and market strategy. 

According to the marketing professor, competitiveness among 
companies and jobs will make career education an emerging 
discipline. He predicts that in the near future, books will 
emerge, new courses will be designed and more conferences will be 
held to educate students about career decisions. Universities, 
he says, will have no choice but "to get serious" about careers. 
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their knowledge. Alumni with fulfilling jobs will look back on 
their institution with fonder regards." 

He contends that the academic community has so far been 
reluctant to engage in "career education" because it does not 
view the subject as sufficiently analytical. Career placement 
literature lacks the intellectual rigor of educational 
literature; career seminars on resume and letter writing, 
interviewing techniques, and job strategies are training 
mechanisms, not educational methods. 

Divita believes that the process of developing a career 
strategy is a rigorous educational experience, and one that he 
has demanded from his students during the last 15 years of his 
teaching career. His "Personal Marketing" course at GW has been 
met with high acclaim by its students. 

Divita's basic premise is that people need to create demand 
for their services and market themselves as products, using the 
same marketing elements in product marketing — market research, 
segmentation and targeting, packaging, product design, promotion, 
selling, pricing and market strategy. 

According to the marketing professor, competitiveness among 
companies and jobs will make career education an emerging 
discipline. He predicts that in the near future, books will 
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^"^Local Daily 

a) Metro Desk 
<b) Style. Capital Life, ' 

c) National Desk 



328*5^"^ 

_ LCMontgoracry County) 

d) Northern Y irgmia^^ 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 


5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consume 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27 ) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Icchpfllggy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Iclgcommuiiicaiions 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


33) Utt/Thfc.CflUflS 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 


50) Imi£l 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) Mil£idOU££ 

a) newspaper reporters 

b) radio reporters^* 

c) TV reporters 

d) specialized publication reporters 

52) Womens Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womcn/Familv/Lcisutc-.Qiieiiml 

Andante 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV SilOws 

d) specialized publications/reports 

e) calendar listings 


39) Music 

^a^newspaper reporters ^ 



) specialized publication reporters > 
^e) calendar listings 


40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


41) Pcmagor»/E>cferisc 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Inicmaiional Aflain 

Slate Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pulsation reporters 

56) President's Lisi 

a) media 

b) colleagues 

57) i£iroim 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: — j 'Dl . 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


EFFECTIVE 5/89, CWU 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 










































Oct. 30, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

PETER ALLEN SHOWCASES NEW ALBUM AT LISNER AUDITORIUM PERFORMANCE 

Singer, showman and Oscar-winning songwriter Peter Allen, 
will perform the songs that have made him world famous in a 
concert at The George Washington University Lisner Auditorium. 

The concert, beginning at 8 p.m. on Friday, November 16, is part 
of GW's University Series 1990-91 at Lisner Auditorium. 

The performance showcases Allen's extraordinary talent as a 
composer and a performer. It will feature several numbers from 
his new album "Making Every Moment Count" for which he is on tour 
this fall. The new album includes duets with Melissa Manchester 
and Harry Connick Jr., and features ten new Allen originals, 
including "Tonight You Made My Day," and the AIDS Walk theme song 
"Love Don't Need a Reason." 

A native Australian, Allen began his career as a protege of 
Judy Garland. He went on to pen such popular standards as 
Melissa Manchester's "Don't Cry out Loud," Olivia Newton John's 


More- 





ALLEN AT LISNER AUDITORIUM 


—2 — 


"I Honestly Love You," "You and Me" — one of Frank Sinatra's 
staples — and the Academy Award-winning theme from "Arthur." 

Last year Allen appeared in the broadway musical "Legs 
Diamond," for which he wrote the musical score and lyrics. And 
although he's known for such stage extravanganzas as his 
celebrated tour with Radio City Music Hall's Rockettes, Allen 
forecasts that his next round of stage performances will focus 
more on music than on spectacle. 

Lisner Auditorium is located at 730 21st St., NW. Tickets 
are $22. Special discounts are available for series subscribers, 
senior citizens and GW ID holders. For more information call 
(202) 994-1500. 

—30 — 

Note: Media wishing to attend the concert should call Heather 

Ittel in the Office of University Relations, at (202) 994-6460. 



Office of University Relations • Washington, D.C. 20052 • (202)994-6460 



Oct. 30, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

PETER ALLEN SHOWCASES NEW ALBUM AT LISNER AUDITORIUM PERFORMANCE 
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"I Honestly Love You,” "You and Me" — one of Frank Sinatra's 
staples — and the Academy Award-winning theme from "Arthur." 

Last year Allen appeared in the broadway musical "Legs 
Diamond," for which he wrote the musical score and lyrics. And 
although he's known for such stage extravanganzas as his 
celebrated tour with Radio City Music Hall's Rockettes, Allen 
forecasts that his next round of stage performances will focus 
more on music than on spectacle. 

Lisner Auditorium is located at 730 21st St., NW. Tickets 
are $22. Special discounts are available for series subscribers, 
senior citizens and GW ID holders. For more information call 
(202) 994-1500. 

-30- 

Note: Media wishing to attend the concert should call Heather 

Ittel in the Office of University Relations, at (202) 994-6460. 
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s l) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
>— s a) City Desk 

)) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c, Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporteis 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

\rt 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dan^e _ 

(f a) tiHwspape r reporters > 

b) radio reporters" 

{ffrVTt porte rs^ 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economic finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EnYircnmcm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uw/Thg.Couns 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcmagon/Ptfsnse 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

431 Puhlic/lnlemalional Attain 

State Pcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TclKommunicaiioiLS 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

SQmsliflilSfi 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) Woman's Issues 

a) newspaper reporters 
d) specialized publication reporters 


54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55 ) SEj££ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 


57) lenpnam 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


OTHER: 

C /Via c* 


EFFECTIVE 5/89, CWU 


53) Women/Fam il v/Leisurc-OrieiHcd 

Audiencg 

d) specialized publications 


56) President s List 

a) media 

b) colleagues 


58) Jewish Media 

a) newspapers 

b) broadcast 
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. 30, 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

FLAMENCO AND OTHER SPANISH REGIONAL DANCES AT GW'S LISNER AT NOON 


EVENT: The Spanish Dance Society, directed by Marina Keet, will 
perform classical, regional, flamenco and contemporary 
Spanish dances at The George Washington University Lisner 
at Noon series. The dancers will be accompanied by 
musicians playing drums, bagpipes and guitar. 

The group also will debut two dances, one from 18 th 
century Escuela Bolera and a neoclassical selection 
combining elements of modern dance with traditional 
Spanish steps. 

WHEN: 12:15 p.m., Wednesday, November 7, 1990 

WHERE: The George Washington University 
Lisner Auditorium 
21st and H Streets, NW 

COST: Free and open to the public 

BACKGROUND: The Spanish Dance Society has appeared extensively 

throughout the Washington area, including performances at the 
Kennedy Center, the Smithsonian Institution, the Embassy of 
Spain, the National Press Club and the World Bank. Their dances 
also have been performed at the Museum of Fine Arts in Boston, 
the American Museum of Natural History and the Juilliard School 
in New York. 

Lisner at Noon is a community outreach program of The George 
Washington University providing lunchtime music and dance 
performances. The majority of performers are Washington-area 
artists. Concerts are presented in cooperation with the 
Washington Musicians for Nuclear Disarmament. 


—30— 

** Note: Media wishing to attend the performance should contact 
Heather Ittel in the Office of University Relations, at 
(202) 994-6460. 
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** Note: Media wishing to attend the performance should contact 
Heather Ittel in the Office of University Relations, at 
(202) 994-6460. 
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ocaJ Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

' '>) City Desk 

j) NattonaTPeslr^ 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined catepories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT w AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
?) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


sp a p aw 

radio raporuri—^ 

rt TV ropnrtPrg 
< 3ffs^cUlize d publication repotte 

e) calendar listings 


16) College Newspapers (local) 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 


291 Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 
321 Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


331 Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


341 Libraries 

d) specialized publication reporters 

351 Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 


22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 



c) TV reporters 


publication leiAJiterv 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
251 Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) EcdLJl * 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 
* b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41V Pemagon/Dcfense 
National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Publicflmcmauonal Attain 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 
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46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) lKhnolPCY 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


49) Itlwommunicaiiom 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


50) Jpvel - 

^ a) newsp a per report ers j 
^ b) specialized publications 



51)Mll£Jifili5£ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Farnilv/Lcisurc-Qiiemcd 

Amlisais 

d) specialized publications 

54) Ypuih-Qricnied Audience 

a) newspaper reporters/columns 

b) radio reponers/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 


55) SEi££ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pul'.ication reporters 

56) Presidents Lisi 

a) media 

b) colleagues 


57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: _ 


EFFECTIVE 5/89, GWU 


S - V 

<3^ 
















































CIRCULATING 

LORETTA 

HELEN 

Joann /V> 

SANDY 7|f 

KELLIE/ Km 

DEBBIE 

HEATHER OuUtLi^ 

JAMIE 

ALYSSA 

PEGGY 

JANE 

FAY 


—06TU 10 fal% 

Jluo jpe ^-t^j, ic. 

Cl 1&-V& </ / /~Z< q/jl CL^a^^ed 

^^yw\4 2. 

/l&<^ ^ ^ CrwS^ > 






















i 











































Oct. 30, 1990 
CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

WORLD RECORDS IN TOURISM ANNOUNCED AT GW'S 

INTERNATIONAL ASSEMBLY ON TOURISM POLICY 

People are traveling to foreign countries in record 
numbers. According to a study based on data collected by the 
World Tourism Organization, more than 400 million tourists 
travelled to foreign countries in 1989, a 42 percent increase 
from 1980. 

This, and other groundbreaking information on world tourism 
was released today during The George Washington University 
Tourism Policy Forum's First International Assembly on Tourism 
Policy. The information was culled from background papers that 
will be presented throughout the three-day event, Oct. 30 through 
Nov. 2, 1990 at GW. 

"The Assembly hopes to develop a framework for tourism 
policy analysis at the global level," says Sheryl Spivak, 
professor of travel and tourism at GW and coordinator of the 
assembly. "The recommendations and information gathered here at 
GW this week will have a lasting impact on world travel for years 
to come." 
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In 1988, France ranked first in tourist arrivals, with 
nearly 40 million visitors. In the same year, Spain ranked 
second with 35 million tourists and the United States was third 
with 33 million tourists. 

Expenditure on world travel, excluding transportation, 
doubled to $209 billion in the last decade, according to one 
background paper presented. This increase in tourism rose one- 
third faster than the world's gross national product. 

A noted development in world tourism has been the slow down 
of tourists traveling to Europe while Asia and the Oceania have 
enjoyed an international tourist boom. Although Europe dominated 
international tourism in 1989 — 250 million tourists and $150 
million in expenditures — trends indicate that the continent has 
lost some of its market share to Asia, the Oceania and the 
Americas since 1980. 

Other information collected at the assembly notes that 
Europe's share of tourists will decline from two-thirds of the 
total tourist trade, its present number, to little more than one- 
half by the end of this century. The rate of growth for Asia, 
however, is expected to increase threefold, resulting in a 40 
percent share of the market by the end of the year 2000. 

Currently, North America receives approximately 70 percent 
of the international tourists and expenditures in the Americas 
region. The United States and Canada also enjoyed a 53 
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percent increase in tourists in the past decade, twice the 
number of Central America. 

The background papers presented also feature significant 
employment information concerning world tourism. The travel and 
tourism industry is the leading employer in many countries, 
including Canada, France, Germany, Hong Kong, Italy, Japan, the 
United Kingdom and the United States. Additionally, more than 50 
percent of the people who are employed by the travel and tourism 
industry are women. 

The Tourism Policy Forum is a non-profit research and 
analysis group of The George Washington University's School of 
Education and Human Development. Established in 1988, the forum 
assists governments and businesses worldwide in developing 
international tourism policy, publishes research and position 
papers and brings together tourism officials from many countries 
to discuss issues affecting world travel. 
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AUTHOR: 


Local Daily 

a) Metro Desk- 

b) Style, CapitalJUfc 
cTl^daalDesk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
* a) City Desk 

>) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspa pers^ 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Latt/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) hjedia 

<^a) newspaper reporters 
T))7afttOT e po ner s "" 

c) TV reporters _ 

C d) specialized publication reporters 
ef calendar listings 

37) Military 

a) newspapers 

d) specialized publications 

38) Museum 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Itchnoloey 

a) newspaper reporters 

c) TV reporters 

^ d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) afluitltaiS£ 

a) newspaper reporters 

b) radio reporters^^ 

c) TV reporters 

d) specialized publication reporters 

52) 3jVQm.gn , 5 Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisurc-Oriented 

Anthems 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 


10) Foreign Media 

a) newspaper reporters 

b) radio reporters 

d) specialized publication reporters 

e) calendar listings 

a) Australian 

c) TV reporters 

39) Music 

55) Space 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 


c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized publication reporters 

0 French 

a) newspaper reporters 

e) calendar listings 


g) German 

b) radio reporters 


56) President s List 

h) Korean 

c) TV reporters 

40) Politics 

a) media 

i) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

b) colleagues 

(NOTE: Underlined categories 

24) Education 

c) TV reporters 

57)l£ii£tim 

a) newspaper reporters 

d) specialized publication reporters 

a) newspaper reporters 

which follow are major categories, 

b) radio reporters 

c) TV reporters 

containing extensive media listings in 

c) TV reporters 

4i)Pcntagon/Pefensc 

d) specialized publication reporters 

sub-categories a, b, c. Non-under- 
lined categories generally contain 

d) specialized publication reporters 

National Security 

a) newspaper reporters 

e) calendar listings 

listings limited to local media in sub¬ 

25) Energy 

c) TV reporters 

58) Jewish Media 

categories a, b, c. 

a) newspaper reporters 
c) TV reporters 

d) specialized publication reporters 

a) newspapers 

b) broadcast 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/1 memational Attain 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 
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MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

DOCUMENTARY PRODUCER INAUGURATES NEW 
CENTER FOR HISTORY IN THE MEDIA 

"History is an enormously empowering tool that we must 
deliver to our young," said Henry Hampton in his address 
inaugurating the Center for History in the Media at The George 
Washington University. "And the broadcast medium is an important 
way to share history," he added. 

Hampton, producer of the award-winning television 
documentary "Eyes on the Prize," spoke to members of the media, 
historical professions and organizations and companies interested 
in the presentation of history. The center will bring together 
these constituents so that they may gain a better understanding 
of each others' disciplines. It will train historians in TV 
production and television producers in historical methods, to 
help enhance the production of quality television documentary 
programming. 

"In the next few years we hope to blend the disciplines in 
the center to promote a better appreciation in the broadcast 


-More 



CENTER FOR HISTORY IN THE MEDIA 


—2 — 


media of historical issues," said Nina Gilden Seavey, director of 
the center. "We believe the center is a good vehicle to excite 
and encourage new methods of inquiry into the humanities." 

"In making a documentary, said Hampton, "you must capture 
preserve and do whatever is necessary to make it accessible so 
people can come to a point in history they thought they could 
never see." 

Hampton shared his experiences in making "Eyes on the 
Prize," saying that creating a documentary is a "marvelous 
opportunity but an incredible burden." He stressed the necessity 
of having to maintain the "delicate tightrope walk between story, 
vision and fact." 

Hampton offered his congratulations to the University on the 
center and for "creating a new form that hasn't visited our 
scholarship." 
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Oct. 31, 

MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 
Brett Caldwell 
(202) 994-7313 


MEDIA ADVISORY 

NEW U.S. AMBASSADOR TO KUWAIT TO SPEAK AT GW 


EVENT: Skip Gnehm, the recently appointed U.S. Ambassador to 

Kuwait, will address students of The George Washington 
University. Gnehm's appearance is the first event in 
the GW Program Board's "Series on the Crisis in the 
Middle East." Other speakers in the series will be 
announced soon. 

An alumnus of the University's Elliott School of 
International Affairs, Gnehm was awarded the bachelor 
and master's degrees in international affairs in 1966 
and 1968, respectively. 


WHEN: Thursday, November 1, 1990 

8:00 p.m. 


WHERE: The George Washington University 

Marvin Center, Room 402.^v 
800 21st Street, NW 


Composed entirely of students, the Program Board sponsors a 
variety of events for the University community, including 
concerts, films, current event forums and prominent speakers. 

—30— 

Media wishing to cover Ambassador Gnehm's speech must contact 
Kellie J. Boyet, GW Office of University Relations, at (202) 994- 
6460, or Brett Caldwell, Program Board, at (202) 994-7313. 
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